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Head of Chicago A. T. A. Sees| 
Outlook for 1932 Brighter; 
Praises Uniform Model Plan 


R. G. Tiffany, Discussing Developments of the Year, | 


Says Dealers and Distributors Put Shoulders 
To Wheel and Met Obstacles 


HICAGO, Nov. 10. siieseiaiiien developments this year 
in the automobile market here, along with present con- 
ditions and the outlook for 1932, R. G. Tiffany, president of 
the Chicago Automobile Trade Association, voiced a note 
of optimism for next year. While pointing to a trying | 
situation existing throughout most of the current year, due 
principally to general business and employment conditions, 
he stated that distributors and dealers have put their shoui- 
ders to the wheel and met obstacles well under the circum- 
stances. ‘ 
“This year is not ended, and yet 
the close is near,” said Mr. Tiffany. | 
“Consequently, it is now possible to 
review the situation in the trade and 
to gauge what the balance of 1931, 
as well as next year, have in store 
for us. I am confident over the out- | 
look, and in talks with others in the 
trade I find that they feel likewise. | 
“In discussing this subject I am 
aided by the fact that Automotive 
Daily News has asked for the an- 
swers to certain specific questions. 
Before Relying to these, however, I} to add dealers and distributors at a 
should like to digress a moment ané | rate well above the season’s activi- 
speak oi what is going on here right | ties, according to John Tainsh, sales) 
now. Principally, it is a case with me " 
fober 15 ‘Tive of the! 


targest distributors in the country 
have been added to the Auburn or-| 
ganization, Tainsh said, bringing the} 
total number of new dealers and} 
plans being utilized vary, but in all! distributors addec since January 1,| 
instances the selling forces are on/ 1931, to well over 1,100. 
their toes, so that few, if any, pros-|; Each of the five distributors added | 
pects are still to be notified of the} during the last month is experienced | 
remarkable and even unprecedented|in automotive merchandising and/| 
values being offered just now. each is backed by a substantial fi-| 
“These campaigns are producing 
excellent results under the circum- 
stances, accorcing to reports reach-|ing companies handled prominent 
ing our association. The factories} makes of cars in the higher price} 
have co-operated by not stocking | class before taking up the Auburn- 
their distributing forces with more| Cord franchise. 
new cars, but, rather, by allowing The Roundtree Motor Company of | 


(Cc ontinued on Page 2) 


Stewart Offers N ew 7 -T'on 
Trucks Priced at $6,190 


Buffalo, N. Y¥., Nov. 10.—The 
Stewart Motor Corporation, an- 
nounces today the production of a 
new seven-ton truck chassis known 
as Model 27XS, priced at $6,190, | 
chassis. |} maximum rigidity in construction 

Some of the outstanding features | girder crankcase, truncated cylin- 
of this model are: Large, powerful | ders and extra rigid crankshaft. 
six-cylinder motor, Westinghouse The radiator is built-up cast tank 
air brakes, 10.50-24 balloon tires|type supported on rubber blocks. 
equipped with Budd wheels, five | Both the top and bottom tanks are | 
wheelbase lengths, modern attrac-|cast. The top tank and side mem- | 
tive-looking sheet metal work and|/pbers are polished aluminum. The 
factory built closed cab, entirely|core is the vertical tube type 





"AUBURN ADDS 5 
BIG DISTRIBUTORS 


generally as a slow month in the 
automobile industry, the 









their remaining new 
cu and to that end they have been 
employing aggressive methods, in- 
cluding advertising campaigns. The 


nancial and managerial organization, | 
Tainsh said. Four of the distribut-| 
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oil cleaner, removable cylinder head 
and removable block. The cooling | 
water is circulated by a centrifugal 
pump of unusual efficiency, The 
following three elements produce a 


| 
| 
IN WEEK'S TIME 


Auburn, Ind., Nov. 10.—Despite the | 
fact that November is looked on) 





| weeks to 





covered with steel, including the|equipped with cooling fins. The 
roof. Detailed specifications are aS| water capacity of the cooling sys- 
follows: tem is eight and one-half gallons. 
The engine is a _ six-cylinder, | Circulation is controlled by thermo- 
heavy duty truck type, 4% in. bore | stat. 
by 51% in. stroke. Piston displace- Ignition is standard equipment 
ment, 517 cubic inches. The motor|using Delco-Remy engine driven 
is completely insulated from the/ units and large storage battery. 
frame by means of rubber mounted Starter and generator— Both are 
front and rear motor supports. At|engine driven, products of Delco- 
the governed speed of 1,800 R. P. M.| Remy. 
the engine delivers an abundance of The carburetor is Stromberg 
power to the driving units. The big|equiped with a large efficient air 
crankshaft, 3 in. in diameter, has|cleaner. An engine driven fuel 
seven main bearings. The engine eed 
has full pressure lubrication and (Continued on Page 7) 
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Car Industry Will Look After 
Its Own Employees This Winter 


? 


OPTIMISTIC 
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| 





R. G. TIFFANY 


Auburn | President of Chicago Automobile 


Automobile Company has continued, __ 


Trade Association 


REPORT NEW FORD 
MODELS NOT DUE 
UNTIL YEAR’S END 


Detroit, Nov. 10. Ford Motor 
Company has told its dealers rail. | 
new Ford cars would not be avail 
able before the end of the year, ac- | 
cording to reports here. 

This gives Ford dealers six or seven | 
clean up inventories on 
present models. Stocks in dealers’ | 
hands and in transit are said to | 
total less than 50,000 cars and | 
trucks. The company has about 
10,000 m®re units of the present 
model to make up. 

Ford Motor Company this week 
will recall approximately 4,000 of its 
former employees, including the un- 
employed in Dearborn who have 
been promised jobs. During the 
past ten days the company has been 
taking on approximately 1,000 for- 
mer employees daily. 

By December 1, it is likely that 
manufacturing operations will have 
attained somewhat more normal 
proportion. Production of parts for 
the new car has started on a lim- 
ited scale, but will be stepped up at 
a progressive rate from now on. 


GENERAL TIRE BUYS 
YALE CONCERN IN | 
CONN. IN EXPANSION 


Akron, O., Nov. 10.—Purchase of | 
the Yale Tire and Rubber Company 
of New Haven, Conn., by the Gen- 
eral Tire and Rubber Company was 
announced today by W. O'Neil, 
president of General Yale Tires, and 
products will be manufactured in 
the future under the direction of 
the General Tire production depart- 
ment, 

Mr. O'Neil said: “Incorporation 
of the Yale Tire and Rubber Com- 
pany to handle the manufacture of 
Yale tires and tubes as a subsidiary 
of the General Tire and Rubber 





(Continued on Page 2) 


N. A. C. C. One-Time Model Announcement Pact to 
Play Big Part in Keeping Plants Active 
at This Season of Year 


ETROIT, Nov. 10.—The automobile industry is going 


to look after its own this winter, and do it better than 
in previous years, mainly because of the N. A. C. C. pact to 
abandon mid-summer announcements and bring out the new 
models at the end of the year. 


eons —@ 


BUICK DEALERS 
ARE TOLD SLUMP 
IS NEARLY OVER 


New York, Nov. 10.—There are in- 
dications that the business depres- 
sion is nearing its end, and that 
1932 will see a general improvement 
in trade, Lamot du Pont, chair-|siders have little chance of breaking 
man of the board of the Generaljin. True, each workman will not 
Motors Corporation, told more than} make as much as in previous years, 
400 dealers of the Buick Motor Com-j|but all will get something which 
pany, a division of General Motors,| keeps them out of the breadline. 
at a dinner in the Hotel Astor last}; Labor is getting a big break 
night. through the N. A. C. C. pact to 

The dinner was held in connec-/} Withhold announcements to the lat- 
tion with the introduction next Sat-|ter part of the year, for now with 
urday of a new series of Buick care.|Old Man Winter rattling at the 

Mr. du Pont congratulated the|@oor knobs, we find the factories 
Buick organization on its sales rec-|8etting ready for a session of ac- 
ord this year, and predicted that its tivity that should continue until 
efforts would yield better profit re- spring at least. A year ago it would 
sults next year. He pointed to the 
rise in the price of various commod- 
ities as indicating a more cheerful 
tone in the situation and a gradual 
|revival of business. 

“We may not yet be coming out 
'of this depression,” he said, “but we 
|are on the verge of coming out of it.’ 


So far as Detroit is concerned, 
however, the N. A. C. C,, urging 


that its members do everything pos-~ 
Sible to relieve unemployment this 
winter, has not been necessary, for 
| the companies in this area having 
me working along these lines on 

their own initiative with consider. 
able Success. Each seems to be do- 
ing everything possible in this direc- 
tion, and in all cases assuming re- 
sponsibility for looking after those 
who have been on the payroll. Out- 


(Continued on Page 8) 


2,000 LEADERS IN 
OIL INDUSTRY AT 
CHICAGO SESSIONS 


Alfred P. Sloan, Jr., president of | 

General Motors, also ¢ clared he} 
saw signs of better business condi- Chicago, Nov. 10.—Nearly 2,000 
leaders in the oil industry are on 


(Continued on Page 2) 


KELSEY-HAYES PRODUCING 
NEW NOVEL BRAKE DRUM) 


Detroit, Nov. 10.—Kelsey - Hayes 
is producing a novel brake drum of 
composite type. The rim and side 
are of two different metals 
welded together and the whole as- 
sembly is distinctly new to this field 
of manufacture. 


PIERCE-ARROW TO OFFER 
TWO TWELVES AND AN EIGHT 


UFFALO, Nov. 10.—Pierce-Arrow will have two twelve- 
cylinder models, 52 and 53, and an eight model, 54. 
} Details will appear in tomorrow’s issue of Automotive Daily 


hand for the twelfth annual meet- 
ing of the American Petroleum In- 
stitute which opened officially this 
morning and will continue through 
tomorrow and Thursday. 

Among those attending and pam 
ticipating in the program are such 
figures as Secretary of Commerce 
Lamont, E. B. Reeser, president of 
the Barnsdall Oil Corporation and 
president of the institute; Edward 
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News. Prices will be announced as follows: 
Mode! 52 Model 53 
12Cylinders 12 Cylinders Wheel 
Wheel Base Whee! Base Model 54 Base 
Type 142-147” 137-142” 3 Cylinders Model 54 
Club brougham, 5-passenger....... ais $3,185 $2,385 137 
Sedan, S-pASSENSEr.........ccecscces 3,785 3,285 2,485 137 
Club sedan, 5-passenger............. 3,885 3,450 2,650 137 
Club Berline, 5-passenger........... 4,085 3,650 2,850 137 
Convertible sedan, 5-passenger...... a 3,750 2,950 137 
Sedan, 7-passenger...............++> 4,085 3,550 2,750 142 
Enclosed drive limousine, 7-passenger 4,250 3,750 2,950 142 
Cove, S-MOMONGEP. . 022s ccc ccccee nai 3,285 2,485 137 
Convertible coupe-roadster, 4-pass... 3,450 2,650 137 
yo ere re 3,550 2,750 137 
Sport phaeton, 5-passenger.........-. nae 3,850 3,050 137 
Tourer, 7-PASSENPEF.......cccccccece occe 3,650 2,850 142 
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Outlook for 1932 Brighter 
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them to clean out what they have 
and put their respective houses in 
order for the new models to appear 
between now and show time. 

“In the respect just mentioned, 


the trade in Chicago is in excellent 
technical condition. As a matter of 
fast, inventories almost throughout 
the year have been lower than last 
year, the chief problem of most 
firms in the trade having been the 
slackening in demand from buyers 
as compared with 1930 and 1929. 
To offset that condition, they have 
taken another step to improve their 
technical position by placing their 
businesses on a more efficient basis, 
so they could make a profit on a 
lower volume of sales than before. 
“Then, too, there has been more 
concentration than usual in most 
quarters to push the service volume 
higher, the obvious theory for this 
move being that the falling off in 
new car sales logically implied main- 
tenance expense on the part of own- 
ers still clinging to their old cars. 
“While alert and working out 
their own problems in their own 
way, when individual effort was 
called for, distributors and dealers 
were equally receptive to ideas from 
their trade association, the high- 
lights during the year being the 
spring showing with community pa- 
rades, the participation in the Chi- 
cago Jubilee Week shortly after- 
ward, and the supplying of man- 


power for the ambitious seven- 
lane safety campaign conducted 
throughout the city for the 


benefit of car, truck and bus own- 
ers. All of these affairs attracted 
much attention through the public- 
ity they received, and they pro- 
duced results. New car sales reached 
their high mark of the year dur- 
ing the two weeks of the spring 
showing, and service business was 
stimulated considerably as a result 
of the ‘safety lane’ drive. 

“Our trade association had seri- 
ously intended to stage a used car 
show if the situation warranted, but 
the problem of used car sales took 
care of itself and volufie was ex- 
ceptionally good, especially that of 
lower priced cars. 


2,000 LEADERS IN 
OIL INDUSTRY AT 
CHICAGO SESSIONS 


(Continued From Page 1) 


G. Seubert, president of the Stan- 
dard Oil Company of Indiana; Oscar 
Sutro, Standard Oil Company of 
California; Clyde L. King, secretary 
of revenue for the state of Penn- 
sylvania; William A. McAfee, Stan- 
dard Oil Company of Ohio; C. R. 
Weidner, Prairie Oil and Gas Com- 
pany; Gordon N. Scott, research 
associate of the United States Bu- 
reau of Standards; Stanley Gill and 
Fred W. Karl, Gulf Companies; C. 
R. Weidner and L. E. Davis, Prairie 
Pipe Line Company; E. H. Eddle- 
man, American Refining Properties, 
and O. C. Bridgeman, H. S. White 
and F. B. Gary, United States Bu- 
reau of Standards. 

Others of prominence who will de- 
liver papers and lead discussions 
throughout the convention include: 
T. A. Boyd, General Motors Cor- 
poration; J. A. C. Warner, Society 
of Automotive Engineers; Arthur 
Lachman, University of California; 
J. W. Carnes, Sinclair Refining 
Company; Edward F. Loomis, Na- 
tional Automobile Chamber of Com- 


merce; F. H. Bowman, Pure Oil 
Company; C. W. Smith, Standard 
Oi] Company of Indiana; Robert R. 


Penn, Penn Oil Company; J. Edgar 
Pew, Sun Oil Company; John R. 
Suman, Humble Oil and Refining 


Company; H. H. Hill, Standard Oil} 


Development Company; J. R. Gig- 
noux, Shel] Oil Company of Califor- 
nia; W. W. Scott, Humble Oil and 
Refining Company, and O. D. Don- 
nell, Ohio Oil Company. 

A high light of the meetings will 
be the session on Jtubricants in 
charge of H. F. Abrams of the 
Vacuum Oil Company, at which H. 
C. Mougey and J. O. Almen of Gen- 
eral Motors Corporation will pre- 
eent a paper on extreme-pressure 





ere nr eee 








“As for the dealers in Chicago 
this situation will naturally produce 
a very excellent field for those who 
are strongly financed and have good 
organizations. 

“Both distributors and dealers in 
this territory have cut their operat- 
ing costs to the bone, and in most 
cases the latest cut has been within 
the last thirty days. With these 
conditions there has arisen the op- 
portunity to make a_ reasonable 
profit on a considerably smaller 
number of sales. 

“I should say that dealers in this 
territory have for the most part 
been only mildly successful in re- 
gaining service work, but where the 
distributor or dealer has gone after 
this field aggressively he has been 
successful in enrolling an excellent 
clientele. Service departments have 
in many instances during the year 
been the hope and anchor to which 
distributors and dealers have clung 
most tenaciously. This realization 
has taught the dealer that in the 
service department lies much that 
can carry him over rough roads and 
through shoals. 

“In my opinion, the uniform an- 
nouncement plan on new models 
should be the means of creating 
quite an upturn in business, because 
it is the first time in a great many 
years that such announcements 
have been made. This means that 
all distributors will be in open com- 
petition with each other at the same 
time on as nearly an equitable basis 
as possible, and to the victor belong 
the spoils. 

“During the past ninety days, and, 
undoubtedly, until the new models 
appear, price has been and will con- 
tinue to be the first factor with the 
buyer, followed by appearance and 
performance. 

“Generally speaking, while this 
depression has taught us to cut cor- 
ners and make one do the work of 
two, it would appear from many 
signs that better conditions are 
already appearing, and this fact, 
coupled with the sensational attrac- 
tions promised by the new models, 
should create a note of confidence, 
and even optimism, on the part of 
those in the automobile industry.” 





lubricants. Immediately following 
this a discussion of their paper will 
be led by a number of prominent 
figures in the automotive industry, 
including A. J. Scaife, White Motor 
Company; W. Wooler, Timken Roll- 
er Bearing Company; Sidney Bevin, 
Tide Water Oil Company; C. M. 
Larson, Sinclair Refining Company; 
R. T. Haslam, Standard Oil Devel- 
opment Company; R. E. Wilkin, 
Standard Oil Company of Indiana; 
J. P. Stewart, Vacuum Oil Company, 
and H. C. Dickinson, United States 
Bureau of Standards. 

Participating at this same session 
will be G. H. B. Davis, Standard Oil 
Company of Louisiana; A. J. Black- 
wood, Standard Oil Development 
Company, and C. L. Henderson, 
Vickers Petroleum Company. 

One of the most important topics, 
that of marketing, will be discussed 
by L. S. Wescoat, Pure Oil Com- 
pany; K. G. Mackenzie, Texas Com- 
pany; W. H. Ferguson, Continental 
Oil Company, and C. J. Guzzo, Gulf 
Refining Company. 

The outlook for the refining sit- 


uation based upon a statistical sur- | 


vey and economic forecast will be 
given to the delegates by Oliver S. 
Ambrose, Tide Water Oil Company, 


and E. B. Swanson, United States | 


Bureau of Mines. P. G. Johnson of 
the United Air Lines, Inc., is sched- 
uled to talk on the aviation market 
for petroleum products, while Frank 
B. Jewett of the American Tele- 
phone and Telegraph Company will 
discuss the place of research in in- 
dustry, and J. Bennett Hill of the 
Atlantic Refining Company will 


handle the subject of dividends from | 


the institute’s fundamental] _re- 


| search. 


NEW CHEVROLET FIRM 

Springfield, Mass., Nov. 10.-- 
Frederick H. Knight of Ludlow 
heads the new Knight Chevrolet 
Corp., a $50,000 concern, 
here recently. Associated with him 
are Harold P. Small of Longmeadow 
and R. W. Damon of West Spring- 
field. 


formed | 
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| 
| 
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BIG DISTRIBUTORS 
IN WEEK’S TIME 


(Continued From Page 1) 


Houston, Tex., one of the first of 
the five to take up the franchise, 
has represented important automo- 


tive accounts in that territory for 
more than ten years. The organi- 
zation, headed by William Round- 
tree, president, includes experts in 
every line of motor car merchandis- 
ing and servicing. The company 
owns and operates one of the most 
up-to-date motor car sales and serv- 
ice buildings in the Houston terri- 
tory. 

Another distributor added in Texas 
is W. J. Philbrick of El Paso, head 
of the Southwest Finance and Sales 
Company. Philbrick is an automo- 
bile man of long experience and his 
equipment is modern and complete. 

The Wetherell Motor Company of 
Omaha, and Wetherell-MclInich, 
Inc., of Des Moines, Ia., are 
jointly operated companies which 
have taken over Auburn-Cord dis- 
tributing franchises. W. H. Wether- 
ell, president of both companies, is 
active head of the Omaha firm, and 
G. W. MclInich, vice-president, di- 
rects the Des Moines company. Both 
are completely equipped and both 
companies have been prominent in 
their respective motor territories for 
several years. 

The fifth of the new distributors 
is E. Gray Smith of Nashville, Tenn., 
head of a motor merchandising firm 
which bears his name. He owns a 
large sales and service building 
which extends a block in length and 
includes two complete display and 
sales rooms. He has been a promi- 
nent distributor in central Tennes- 
see for more than twelve years. 


GENERAL TIRE BUYS 
YALE CONCERN IN 
CONN. IN EXPANSION 


(Continued From Page 1) 


Company has just been authorized 
by Secretary of State Clarence 
Brown, according to Associated 
Press dispatches from Columbus. 
Further concentration of the tire 
manufacturing activities of the 
country in Akron will be one of the 
results of the acquisition by General 
Tire of the Yale company. 

“A complete line of Yale tires and 
tubes will be manufactured by the 
Yale company under the direct su- 
pervision of General Tire engineers. 
It has been necessary to increase 
our facilities to make this possible. 
The Yale company already is in pro- 
duction on its products and they 
will be immediately available to 
General Tire dealers in all parts of 
the country and abroad. The out- 
standing quality that has always 
been associated with the General 
Tire since its inception will not be 
affected by the acquisition of the 
Yale company by General Tire. The 
Yale line will be more competitive 
and will enable General] Tire dealers 
to offer their customers a diversi- 
fied selection in both tires and 
tubes.” 


BUICK DEALERS 
ARE TOLD SLUMP 
IS NEARLY OVER 


(Continued from Page 1) 


tions in the near future, and urged 
the dealers to face the new year 


|“with high hopes and optimism.” 


“We are going to come cut of this 
depression better business men, 
more forceful and with a greater ap- 
precic.ion of the fundamentals of 
business,” he added. 

R. H. Grant, vice-president of 
General Motors, said that the com- 
pany’s inventory in the hands uf the 


{public was “lower now than in three 


years,” and that a great number 
of cars ‘ould be bought next 
as replace ments. 


CLASSIFIED «ADVERTISEMENTS 


IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 









vee?! ter, 1931-1932.” 


1931 


SPARKS from 


Pearl Dope Finishes 
* k * 


Down to the Sea for Color 
BS ok * 


Up the 
































Dolling Steering 
Wheel 


* 





* 


Keeping Up With the Browns 


+ a * 


Chris Sinsabaugh—Detroit Editor 


ra 















ICKING up the thread of conversation about show cars 
and their features in yesterday’s column, I have had 
brought to my attention a prediction that the exclusive 
pearl essence finish is going to be decidedly in evidence both 
at the New York salon, which opens up the last of the month, 


and the New York national show in January. Whisps of 
rumors have it that several of the big companies will go for 
it strong on their classy models. 

But what impressed me most is the statement coming 
from this authority of mine that pearl essence has been 
taken up by used car dealers seeking to doll up their high- 
priced jobs by giving a touch of quality finish through its use. 

oe + + 

OST people do not know that pear] essence, with its 
beautiful irridescent tones, is nothing more or less than 
a fish product and that it costs about four times as much to 
apply this finish to an automobile body as compared with 
the ordinary lacquer job, it is claimed. It costs $12 a pound, 
and it takes about a half pound to make a gallon of lacquer. 
Cord is a big user of it, it being said that about 80 per cent. 
of his product is pear] essenced. Credit is given Cadillac, 
however, for being the pioneer through the showing at the 
1927 New York salon of two jobs which attracted wide- 
spread attention. Two years later, at the salon, Rolls-Royce 
helped matters along by displaying a mode] using this sort 

of treatment. 


* cd * 


HUMBING our book on fishology, we come to the claim 

of Joseph H. Meyer Brothers of Brooklyn, who assert 
they are responsible for the development of pearl essence, 
which also is largely used in the manufacture of pearl 
essence and mother-of-pear] effects. And the base of sup- 
plies is the humble sardine herring, which sheds its scales 
so that the modern automobile may be expensively beautified. 

After being caught in a seine, the herring, in its life 
struggle, sheds a scale in which a membraneous layer of 
fat in a tiny crystal called by its chemical name of guanin. 
It is from this crystal that pear] essence is made, and not 
from the scale itself. It is not ground fish scale as generally 
supposed. After being chemically treated and freed from 
all adhering matter, it is incorporated into lacquer, graded, 
standardized and bottled for market. 

While a costly proposition now, it is expected that when 
it becomes a volume proposition the price will be lowered 


materially. 
oe * 


ROM the way it looks now, the column today ought to 
bristle with color, for here is another little story having 
ito do with the same subject. It’s a prediction by the same 
authority who told us about pearl essence that in another 
'year, maybe before, we are going to see color applied to the 
steering wheel as well as to the knobs on the controls on 
|the dash. 
Indeed, it is said there is running on the streets of 
Detroit a car owned by W. K. Woodruff of the Celluloid 
| Corporation, which has a steering wheel in green and white, 
'made of a mottled composition known as Lumareth, which 
harmonizes with the body color and ties in with the uphol- 
stery most effectively. 
* * 


wy 


| 
| ke 





|\C’ TILL in harmony with today’s columnar policy, we pick 
up the first issue of Autocolor, put out by the Pitts- 
| burgh Plate Glass Company and the Ditzler Color Company, 
ito “publish authorative information concerning current 
|tendencies in color trends and to adapt that information to 
the needs of the automobile industry.” 

In this issue Margaret Hayden Rorke, managing direc- 
tor of the Textile Color Card Association of the United 
'States, Inc., contributes “Color Highlights for Fall and Win- 
In this she declares the brown family 
promises to rank first in the fall fashion pictures, the lead- 
ers of the line including Annamese brown, Afrique and 
mascara brown. The new rust hues also rank high in style 
favor, while emphasis on reds of the deep wine or maroon 
type is gaining considerable momentum. 




















Dusts Off Old Sales Plan 


Reo Dealership in San An- 
trates on Used Car Sales 


men; Definite Car for 
Definite Prospect Is Plan 


SALES methods used eight and 


ten years ago, dusted off and put | 


into present-day practice, are being 


successfully used by the Jim Lem-| 
mon Reo Company of San Antonio, | 
Tex., distributor of Reo motor cars| 
and affiliated products in southwest | 
Texas. | 


“The majority of the sales plans 
with which the dealer is furnished 
at the present time have been based 


on mass production,” Mr. Lemmon | 


explained, “and that is something 
that we haven't got at the present 
time. These plans don’t fit into the 
picture, so we have to use something 
that will compare with the present 
conditions. 

“To adopt methods which would 
suit present conditions, we delved 
back into our methods used eight 
and ten years ago, following the 
post-war depression, and found plans 
used at a time when new cars were 
not so easy to get, and the dealer 
had to give a great deal of attention 
to used cars. 

“Now we start our used car sales- 
man out on the same basis as a new | 
car salesman. He has a definite’ 
prospect and a definite car to sell. 
If he fails to make a sale, he gath- 
ers sufficient information through 
his conversation with the prospect 
to determine the type of car he is 
interested in, and this paves the 
way for a second call and a possible 
sale of the car that he wants. 

“Another practice that is work- 
ing out well is that of using each 
new customer as a source of pros- 
pects for other sales. We are work- 
ing on the old theory that every 
new car customer should be a 
source for at least three sales with- 
in ninety days after he has made 
his purchase. 

“Eight and ten years ago, when 
such a plan was used, it was a pop- 
ular practice to reward the cus- 
tomer with some accessory for his 
information and interest. For the 
first prospect to whom a sale was 
made, we generally gave a bumper; 
for the second, we gave another 
bumper; for the third. we gave a 
spare tire or some other similar ac- 
cessory. 

“Now cars come fully equipped 
with these accessories, so we have 
to find some other reward which 
will serve as a stimulus. We give 
coupons that are good for $10 in 
repair work, or other coupons that 
are good for $10 in oil or gas. There 
are some people who will give you 
some mighty good prospects for 
these coupons, who would hesitate 
if you offered the cash, On the 
other hand, some people prefer the 
cash, and we have to reward them 
accordingly. 

“By merchandising our used cars 
on the same basis, as we do new 
automobiles, we are able to close 
better deals, arrange better terms 
and get better prices. Instead of 
having one or two men on our serv- 
ice floor to look after anyone who 
happens to come in and inquire 
about a used car, we have a trained 
crew of used car salesmen who go 
out and work just as new car men 
work. 

“Every day one of the men has his 
turn on the floor, and he is required 
to give as full and complete atten- 
tion te selling used cars as he would 
in selling a new one. Every used 
car in our stock is sold on the same 
plan as a new one. 

“For example, if we have a Reo 
which we have taken in on a trade- 
in sale, we put it through our serv- 
ice department, where it is put in 
first class condition. Then we put 
a price on it which will enable us 
to sell it at a profit. We put the 
car on the floor, and our used car 
salesmen get busy toward getting it 
before some prospect. 

“We have found that some of the 
old sales arguments about mechani- 
cal ability, bore and stroke, etc., 
are of interest to the public again. 
These arguments were used years 
ago, and were of great interest to 
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The Tait Motor Sales, 
Springfield, Mass., Auburn, Cord, 
DeSoto and Plymouth dealership, 
takes the sameness out of advertis- 
ing with line drawings that fit in 
with the copy. 

Above are two of its ads, one with 
a bridge drawing, calling attention 
to “good foundations” and stressing 
the concern’s record. 

The other, a football scene, was 
used to illustrate its fall used car 
sale and stressed color. 


Inc. of 





the motor car prospect, but were 
relegated to the shelves in favor 
of newer and more advanced sales 
ideas. But in selling used cars, we 
have found them quite a help. We 
also bring out the performance, 
value, condition and other features 
which will impress upon the pros- 
pect the great value he is getting 
for the money. 

“Last week one of our salesmen 
called on a business man here in 
the city and tried to interest him 
in a used car. This man was not 
so much interested in the car that 
the salesman had to offer, but he 
mentioned, during the conversation, 
the type of car that he had always 
admired. 

“When the salesman returned to 
the salesroom, he mentioned this 
point, and within a few days we 
accepted one of these cars on a 
trade-in. The salesman went at 
once to this prospect and mentioned 
that he had had him in mind when 
this car came in and had come to 
him first, so he could get first choice 
on it. After a little discussion about 
terms and conditions, the sale was 
made at a good price. 

“In my opinion, the problem in 
good automotive management today 
rests in the disposal of used cars at 
a profitable price. While it may ap- 
pear that the car that is sold for 
$800 will yield a profit when every- 
thing has been deducted, it is often 
found that a loss has been sustained 
Yather than a profit earned. 

“A new car sale is not completed 
when the order is signed; it is not 
completed until the used car that 
is taken in in trade has been re- 
conditioned and sold. If the used 
car is sold at a profit, that reflects 
on the good position of the firm in 
business; but if it is not sold at 
a profit, it is chargeable against the 
business and is a drag on profits 
earned from other sources.” 


BUY SITE FOR GARAGE 
East Orange, N. J., Nov. 10.— 
Weinstein Brothers, garage opera- 
tors, have purchased the building at 
100 East Main St. and will convert 
it into a service garage. 






‘Yes—this will be the most color- 
ful used car sale ever held in 
Springfield,” the ad reads, “The cars 
are in the ‘pink’ of condition and 
the price list filled with ‘red’ hot 
bargains. If you don’t take advant- 
age of these prices you'll have the 
‘blues.’ ” 

To further carry out the football 
season idea, arrows were used—to 
designate the goals. Ray G. Tait is 
president of the concern. 


CHANGES IN DODGE 
FIELD SALES STAFF 


Detroit, Nov. 10.—Several changes 
in the field sales organization of 
Dodge Brothers Corporation were 
announced today by General Sales 
Manager A. vanDerZee. 

J. R. Lake has been appointed 
sales representative, with headquar- 
ters in Detroit. He succeeds H. M. 
Rowell, who has been transferred to 
the Chicago region. 

A. A. French, formerly sales rep- 
resentative in the Green Bay zone, 
has been transferred to the Minne- 
apolis zone to succeed L. W. Mann, 
resigned. 

In the south Boston zone, C. A. 
Lemmon, who resigned to become 
associated with the Dodge dealer- 
ship in Syracuse, has been succeed- 
ed by F. H. Marr, formerly of the 
north Boston zone. W. F. Maloney, 
formerly sales representative in the 
Binghamton zone, takes over Marr's 
duties in the north Boston zone. 


NEWARK FORD DEALERS 
STAGING TRUCK SHOW 


Newark, N. J., Nov. 10.—The Ford 
dealers of Newark are staging a 
Pord truck show at Central Ave- 
nue and 12th Street this week. This 
is the first time in Newark that a 
complete showing will be made of 
all the types of bodies that are built 
on Ford chassis, Models are shown 
to suit practically every type of 
business, from light delivery up to 
those calling for fairly heavy trans- 
portation. 


BUYS STATION SITE 


Union City, N. J., Nov. 10—The 
Standard Oil Company of New Jer- 
say has bought as a site for a serv- 
ice station the one-story frame 
taxpayer and the two frame dwell- 
ings on a plot 50x100 feet at 597-599 
Palisade Ave., southwest corner of 
Congress Street, Jersey City, from 
Gustav H. Cresci of Union City. 
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Line Drawings Pep Ad Copy Chrysler Executive Says 


Southeast Is Enthusiastic 


DETROIT, Mich., Nov. 10,—Con- 

viction that conditions in the 
Southeast are improved to the point 
where they are approaching nor- 
maky, and prediction that Florida 
will enjoy the best year that it has 
had since the boom of 1925, were 
expressed in an interview here to- 
day by J. W. Frazer, general sales 
manager of Chrysler Sales Corpora- 
tion, 

The sales executive bases his 
statements on first-hand informa- 
tion obtained during a month’s trip 
in this part of the country, in which 
he conducted a comprehensive sur- 
vey into the various industrial, 
agricultural and business activities 
upon which the Southeast depends. 

Starting at Baltimore, Mr. Fraz- 
er’s itinerary included Washing- 
ton, Greenfield, Charlotte, Atlanta, 
Mobile, Nashville, Miami, Savannah, 
Richmond, etc. 

“The South this year has the 
greatest cotton crop in the history 
of cotton growing, with the excep- 
tion of 1926, which was slightly 
larger,” he stated. 

“Although cotton is selling for a 
very low price at the present time, 
the plantation owners, in common 
with all other business people, have 
cut their overhead drastically and 
the crops now being marketed will 
put into circulation a huge sum of 
money in the cotton states. The 
cotton mills in South Carolina and 
Georgia are operating on a full- 
time basis, and in some instances 
are working overtime. 

“Farmers reported to me that they 
enjoyed a bumper crop in peaches 
and watermelons and that their 
crops found a ready market all over 
the country. They, too, have suc- 
ceeded in reducing expenses to the 





showing a 
retail 


point where they are 
profit despite the reduced 
prices in these commodities.” 
Having driven more than 1,500 
miles of his journey, Mr. Frazer 
was struck by the excellent roads of 
the Southeast. He observed that in 
the many years in which he has 
been periodically traveling through 
this part of the United States, liv- 
ing conditions among the workers 
and farmers have never been better. 
“The increased percentage of 
automobile owners and the in- 
creased use of school buses for the 
children, the improvement in ap- 
pearance and efficiency of farms, 
together with the general rise in 
standards of living, are convincing 
proofs of this statement,” he said. 
“Florida is anticipating its best 
year since the boom, They are 
looking forward not only to good 
crops in the fruit and vegetable 
market, but preliminary reservations 
indicate clearly that the tourist 
trade this year will be the largest 
in several years. 
“With the diversification of crops 
which the farmers are now prac- 


| ticing and the inauguration of more 


scientific farming methods, the peo- 
ple of the Southeast are confident 
that they are now in a position to 
realize on their investments and 
make money. The inflated value in 
farmlands and city property has 
been reduced and the people are 
now going forward on a basis of 
real values.” 


TESTING TROLLEY BUSES 

Pawtucket, R. I., Nov. 10.—Trolley 
buses will be given a trial this month 
in this city. The United Electric 
Railway Company has selected the 
Brook-Weeden Street line for ex- 
perimental purposes. 


EXTOLITE 


TIMING GEARS 





CORRECT timing demands that crankshaft and 


camshaft be maintained precisely in their initially 
perfect relationship. 


The average wear in a nonmetallic timing gear is 
less than .001 in. per 20,000 miles, so that displace- 
ment of camshaft and crankshaft is infinitesimal. 


Adjustment of “adjustable” types of camshaft drives 
does not reestablish this initially perfect relationship 
between crankshaft and camshaft—it merely takes up 
slack caused by wear. 


Properly installed nonmetallic gears are good fer 
50,000 miles of quiet service, without adjustment—in 
fact there is nothing to adjust. 





There is no compromise with accuracy 
in a good gear drive. It is a token of 
good manufacture throughout the car. 
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Where There’s Smoke, There's 
Fire 

T’S an old saying, that one about the smoke and the fire, 

but it usually works out with some degree of accuracy. 

When reports, rumors, “He saids” and “I hears” begin to 

fly about, there usually is some solid basis of fact beneath 
the often unauthenticated gossip. 

What brought this to our mind is the frequency with 
which one hears reports at the present time that this or that 
motor truck manufacturer is playing with a Diesel engine 
or, at least, some type of injection power plant. 

It is certain that the Diesels are coming in the truck 
field. The obvious advantages of this type of engine in 
certain classes of heavy-duty operation make it certain that, 
with the development of this type which has been achieved 
up to this time, the engineers will go further and produce 
the exact form of injection power plant to meet the need. 

Few people realize the advances that have been made in 
the design of injection-type engines in the past few years. 
Up until a comparatively short time ago the Diesel-type 
power plant was only available where weight was a negligible 
factor. The injection type of power plant was too heavy to 
mount in a highway vehicle. It served well in boats and as a 
stationary plant, but the weight per horsepower developed 
forbade its installation in a vehicle which had to move 
over roads. 

Today there are a number of Diesel-type engines that 
are perfectly well adapted to heavy-duty haulage operations. 
There is at least one injection power plant which has been 
installed in a passenger car chassis and has made remarkable 


records in economy on long runs. 

It would be difficult to say just what course development 
of the injection-type engine is going to take, but one thing 
seems sure, and that is a serious invasion of the truck field 
by this form of power plant, and that within a comparatively 
short time. 


Exposure to Business 


HILE the smoking compartment of the well-known 
Pullman car has a reputation for something else, one 


occasionally in that blue and cloudy atmosphere comes upon | 


a gem of thought worthy of a more obvious setting. 
Recently we heard a salesman propound a theory in a 
Pullman smoking compartment which is worthy of wide- 
spread circulation. This man was talking about the busi- 
ness he had done in 1931 and surprised all his hearers by 


saying that he had broken his best previous record. Perhaps|] 


most of us felt slightly incredulous, rather than surprised. 
The general attitude might have been summed up in the pic- 
turesque phrase: “Oh, yeah?” 

But then our informant proceeded to enlighten us. “I 
got more orders this year than I did in 1929,” he said, “but 
to do it I had to expose myself to more business. I made 
twice as many calls this year as I did in 1929 and more than 
{ did last year. You gotta do it; you gotta expose yourself 
more if any of it is going to stick.” 

We liked his implied considering of business as a 
beneficent disease which could be caught if the seeker 
“exposed” himself to the contagion often enough. 

“I’ve got a bigger volume of business this year,” he 
continued, “but it has come in more than twice as many indi- 
vidual orders as I took in 1929, which was my best year 
until now.” 

And just then the train began to slow up for Albany 
and our friend gathered up his bags to drop off and “expose” 
himself to some more business. 

Good luck to him and a suggestion to other men on the 
sales firing line that they try his system. 
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OPINIONS expressed in this column are those of readers of Automotive 

Daily News and do not necessarily represent the views of its editors 
or owners. Readers are cordially invited to use this space to discuss any 
problems of interest to the automotive industry as a whole. 


Wilder 


By W. L. McCUTCHEON 
Boston, Mass. 
I read with interest a letter writ- 
ten by E. G. Hoffman of Seattle, 


Wash., published in your paper of 
October 31. Mr. Hoffman says 
“Dealers need larger discounts in 
order to make profits.” 

Mr. Hoffman further states, “Deal- 
ers will not pass this higher dis- 
count on to the purchaser by addi- 
tional allowances on used cars.” 
What leads Mr. Hoffman to believe 
this? If dealers give away from 5 
to 15 per cent. of their present dis- 
count, what assurance is there they 
would not increase allowances under 
a higher discount? 

We all know what has happened 
to factories which indulged in “Long 
discounts and short quality.” They 
are in the “graveyard,” and most of 
their dealers went with them. Even 
in the case of conservative factories 
granting trade allowances (to clean 
up models at the end of the season) 
the majority of dealers passed this 
excess along to the buyer. 

Mr. Hoffman cites one dealer in 
his city who enjoys 40 per cent. dis- 
count and leads all sales in his price 
class. Does this dealer lead in net 
profits in the same field? Profits 
can be made with present discounts 
providing dealers retain full profit. 

Larger discounts will not aid the 
present situation. The fault is in 
another direction; viz., overproduc- 


Trading 


tion, too many dealers and indiffer- 
ence of factories toward distributors’ 
“dealer set-up.” There are too many 
dealers operating showrooms only, 
carrying no new cars in stock, no 
parts and rendering no service, de- 
pending upon the facilities of the 
distributor, This type of dealer is 
in a position to out-trade any dealer 
or distributor with a real invest- 
ment. A policeman would be an 
awful “dummy” if he loaned his 
gun to a “thug” for his own execu- 
tion, 

Registrations for thirty days in 
one county reveal the following: 


Line of No. of No. of 
Motor Cars Dealers Sales 
A 8 32 
B il 41 
Cc 7 61 
D 14 52 
E 6 26 
F 5 11 
G 5 26 
H 4 22 
I 9 32 


Under these conditions, how can 
dealers make money? There should 
be fewer and better dealers. Let 
them decide to trade used cars for 
what they are actually worth and 
make a full profit. There are some 
dealers who want to do this, but 
cannot while the “hole-in-the-wall” 
dealer is permitted to exist. Today 
the sale of a new car is virtually an 
“auction sale” of the buyer’s used 
car. 


Clark Tructractor Co. 
Welcomes New Ideas 


By ALFRED O. WILLIAMS 


Clark Tructractor Company 
Battle Creek, Mich. 


Our engineering department has 
just completed a new line of gas- 
powered Clark Truclifts and Clark 
Tructiers embracing eight new 
models of four-wheel steer, rear- 


wheel drive Truclifts, platform and 
finger tiering machines—quite an 
accomplishment during these days 
of “repression.” 

We are now seeking new devices 
(preferably in the material-hand- 
ling line) that we can develop and 
put into production. Undoubtedly 
there are among your readers some 
men who have an idea that they 
would like to submit to a competent 
manufacturing concern such as ours. 


Briefly, devices for us should fit 
into the following category: 

1. Should have large field of use- 
fulness, requiring reasonable quan- 
tity production. 

2. Shold be suitable for manufac- 
ture in a plant with complete mod- 
= equipment, including stee] foun- 

ry. 

3. Labor saving 
purchase price. 

4. Simplicity of design and opera- 
tion would be a desirable factor. 

Progress is made by adapting old 
ideas to new uses, or by the appli- 
cation of new ideas to old problems, 
and if you can put us in touch 
through your colmns With any de- 
vices that will meet the above con- 
ditions, same will have the full at- 
tention of our engineering depart- 
ment. 


should justify 


Urges Putting Corporate 


Surpluses 


Back to Work 


By JOS. CHLEBECEK 


Chiebecek Motor Sales, Cicero, Il, 
Hudson-Essex Dealer 

N a recent editorial in the Chicago 

Tribune on “Corporate Surpluses” 

this paper advocates the distribution 

of excess surpluses in the form of 

dividends to stockholders. 

Why not use some of this money 
to manufacture staple products? 
Hundreds of millions, possibly bil- 
lions, are today tied up in such 
stagnant surpluses. If every manu- 
facturing plant would take 25 per 
cent, of its surplus and@ use it in 
making such of its products as are 
staple and not subject to style 
changes, even though there is no 
immediate clamor for the goods, it 
would provide immediate employ- 
ment for hundreds of thousands of 
workers at no loss to the factories 
except the relatively small cost of 
carrying the finished products until 
such a time when the market is 
ready to absorb them. 

If the steel corporation would take 
$100,000,000 of its $400,000,000 cash 
surplus and fabricate steel beams 
and other items of standard speci- 


feations and store them away tem- 
porarily it would be doing a much 
more commendable job than cutting 
10 per cent. off the wages of its 
workers and then giving them noth- 
ing to do to boot. Any one of their 
stock or shipping clerks in one day 
can present an accurate list of such 
items to the chairman of the board. 
The same thing applies to hundreds 
of other industries producing non- 
perishable merchandise not sub- 
jected to violent changes and stand- 
ardized by long usage. 

Many of these firms have put 
their surpluses into non-taxable 
government securities. It would be 
no hardship to turn these securi- 
ties into hard cash quickly. It has 
been demonstrated that the public 
will buy government paper even 
now. Indeed, the plan outlined 
would be one of the surest ways of 
dragging some of the hoarded 
money into sunlight out of safety 
deposit boxes. 

Daily we read exhortations not to 
become panicky, to spend normally, 
to refrain from unnecessary hoard- 
ing, to employ as many as possible 
in odd jobs, etc. The above plan 














provides a wholesale method of do- 
ing all this, and the idle money to 
do it with exists. Compare this 
with our present fiddling around 
with unemployment. relief drives 
which at best will only feed the 
hungriest; a method demoralizing 
to self-respecting workingmen ac- 
customed to hard work and wages. 

The first objection undoubtedly 
would be that under-our-super-effi- 
ciency system this would be uneco- 
nomical and might reduce dividends, 
but when balanced against the ob- 
vious benefits of employment for 
hundreds of thousands, the final re- 
sult would be profitable to all. 
Somebody has to start the ball roll- 
ing, and there is no spot more fer- 
tile than these hoarded, inactive 
millions now resting peacefully in 
safety deposit boxes. 

Let Mr. Hoover appoint just one 
more commission, including therein 
some stock clerks and bookkeepers, 
to work this plan out and he’ll get 
more action within a month than 
resulted from all his other delibera- 
tive gatherings put together. 

Too bad he does not possess 
enough dictatorial qualities to call 
the industrialists together and force 
the issue along this line. A little 
banging on the table by the Presi- 
dent might convince some penny- 
Saving boards of directors that the 
shelves of the country are empty 
and that it is high time to blow the 
factory whistle and have smoke 
coming out of the chimney again. 


TALKS ON SALESMANSHIP 
TO HIGH SCHOOL PUPILS 
Jersey City, N. J., Nov. 10.—Jack 
Kennedy, general sales manager of 


the Hudson County Buick Company, 
with main offices in Jersey City, 
gave an interesting sales talk to 
the pupils of the Lincoln High 
School, Jersey City. His appearance 
was in connection with the voca- 
tional guidance work being carried 
on by the Jersey City Kiwanis Club, 
of which he is a member. His sub- 
ject was “Seven Fundamental 
Points of Salesmanship.” 


COMING EVENTS 


NOVEMBER 
5-14—London, England. International Com- 
mercial Motor Transport Exhibition, 
Olympia Hall. 
1@-12—Chicago, Il. American Fetroleum 
Institute ,annual meeting. Hotel 
n 


Stevens. 
28-Dec, 9—Brussels, Belgium. Automobile 


alon. 

29-Dec. 5—New York, N. Y. Automobile 
Salon, Hotel Commodore. 

30-Dec. 4—New York City. American So- 

of Mechanical Engineers, an- 

meeting. 


DECEMBER 


3-12—Atlantic City, N. J. Motor and 
Equipment Association and Natienal 
Standard Parts Association. Joint 


Trade Show. 

9-11—Atlantic City, N. J. American In- 
situte of Chemical Engineers, meet- 
ing. 


clet 
nua 


JANUARY 
9-16—New York City. National Automobile 
Chamber of Commerce. National 
Automobile Show. 
9-17—Los Angeles. Annual Automobile 
Show of the Los Angeles Motor Car 
Dealers Association. 
National Wheel and Rim 


80-13-—-Cenge. 

Association, annual convention, 
Edgewater Beach Hotel. 

11-14—Detroit, Mich. American Road 


Biulders Association, twenty-ninth 

convention and show. 
14—New York City. Society of Auto- 

motive Engineers, annual dinner, 
Pennsylvania Hotel. 

16-23—Newark, N. J. Newark Automobile 
Dealers’ Association's annual show. 

16-23—Buffalo, N. ¥. Annual automobile 
show of Buffalo Automotive Trade 
Association, Inc., 174th Regiment 
Armory 

17-23—Cincinnati. Automobile show of Cin- 
cinnati Automobile Dealers’ Asso- 
ciation. 

17-23—Milwaukee. Annual 
how, Milwaukee 


Trades, Cc. 
22-30—New York. National Motor Boat 
Show, Grand Central Palace. 
23-30—Baltimore. Annual Automobile Show. 
23-30—Minnea polis. Annual Automobile 

Show of Minneapolis Automobile 
Trade Assoication. 
23-30—Pittsburgh. Annual automobile show 
of Pittsburgh Automobile Dealers’ 
Association, Motor Square Garden. 
25-29—Detroit, Mich. Society of Automo- 


Automobile 
Automotive 


tive Engineers, annual meeting, 
Bok Cadillac Hotel. 
30-Feb. 6—Cleveland. Annual Automobile 


le 
Show of the Cleveland Automobile 
Manufacturers and Dealers Associa- 
tion, Public Auditorium. 
30-Feb. 6—Chicago, Ill. National Automo- 
bile Chamber of Commerce. National 
Automobile Show 
30-Feb. 6—Chicago, Ill. 
Hotel Drake. 
FEBRUARY 
6-13—St. Paul. Annual Automobile Show. 
St. Paul Automobile Dealers, Inc. 
13-20—Kansas City, Mo. Annual Aute- 
mobile Show, Kansas City Motor 
Car Dealers’ Association. American 


ilding. 
13-20—Les Angeles, €al. Automobile Salon, 
Biltmore 


e . 
22-March 6—San Francisco, Cal. Auiomo- 
bile Salon, Palace Hotel. 


Automobile Salon, 












ews 


developments in the work of our as- 
sociation. 
“At that time our association was 


dead from the ears up and down, 
but a few days ago a couple of us 
eating lunch together decided to re- 
vise the old guard and start some- 
thing. Here it is: The old associa- 
tion has been disbanded, and all 
obligations to it by its members have 
been canceled, and the new associa- 
tion was born on the morning of 
November 2. It has as its officers: 
President, Edward Morganstern, 
Chevrolet dealer; vice-president, 
Thomas Davis, Page dealer; treas- 
urer, Ray H. Lloyd, Hudson-Essex 
dealer, and secretary, Norman John- 
stone, also secretary of the Wyoming 
Valley Motor Club, and THANK 
GOD WE ARE BREAKING EVEN! 
Directors: Bernard Begley, Hupo- 
mobile dealer; E. K. Conrad, Packard 
dealer, and Atwood Howes, Franklin 
dealer. 

“Most of the business carried cn 
at this session was regular routine 
dry stuff, but before the meet:ng was 
over, injected into it was Gov. 
Pinchot’s gas tax, and it was unan- 
imously agreed that this be defeated, 
as also should be defeated the special 
sales tax on automobiles. This in- 
formation has been communicated to 
the manager of the P. A. A. and the 
N. A. D. A. 

“This association will conduct an 
automobile show some time in Feb- 
ruary. It will be the twentieth show, 











Trade Association 











Allentown Dealer Group 
Opposes Governor's Program 




















































seek any outside aid. We feel sure 
that our community can take care 
of any emergency, and this does 
not take into any consideration any 
other organizations, such as 
churches, fraternal orders and clubs, 
which are caring for their own 
members. 

“Secondly: We are particularly 
opposed to item No, 12, with refer- 
ence to the emergency tax on gaso- 
line, because it would place an addi- 
tional burden on automotive trans- 
portation and because it would also 
resolve itself into class legislation. 

“And be it also resolved that a 
copy of these resolutions be sent 
to our congressman and represen- 
tatives from this district, the Penn- 
sylvania Automotive Association and 
the press.” 


At a recent meeting of the Allen- 
town Automotive Association, oppo- 
sition was voted to Gov. Pinchot’s 
fifteen point relief program. The 


resolution embodying the sense of 
the meeting is as follows: 
“Resolved that the Allentown Au- 
tomotive Association go on record 
as being opposed to Gov. Pinchot’s 
fifteen points on his relief program, 
which he will submit to the special 
session. of Legislature which con- 
venes Monday, November 9, 1931. 
“First: Because of President 
Hoover's recent proclamation where- 
by he requested local communities 
to care for their own unemployed or 
destitute in the present crisis, the 
Allentown community chest is mak- 
ing an appeal now, and will not 


Wilkes-Barre Dealers 
Form N ew Association 


have retary of the new body, explains the 
founding of the organization as fol- 


lows: 
“You wrote me on October 21 ask- 
ing me if there were any interesting 


Wilkes-Barre, Pa., dealer: 
started a new trade association, from 


which big things are looked for. The 
following letter to Automotive Daily 
News from Norman Johnstone, sec- 


G. M. Sales to Consumers 
In October Total 49,042 





against 28,253 for the corresponding 
month a year ago. 
Below is a tabulation of General 


NEW YORK, Nov. 11.—October 
sales of General Motors cars to 
constimers in the United States 
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NEW AND USED CAR 
SALES DECLINE IN 
MARION COUNTY, IND. 


Indianapolis, Nov. 10.—New bot- 
tom for the year was reached in 
both new and used car sales in Mar- 
ion county (Indianapolis) in Octo- 
ber, according to registration fig- 
ures. Totals in the new car divi- 


sion were 589, representing only a 
minor drop from October of 1930, 
when 605 new cars were sold in the 
county. 

Meantime used car sales contin- 
ued the sharp drop noticeable since 
the peak month of the year, which 
came later than usual. This was in 
August, when 2,291 used car deals 
were registered, against only 1,188 
for October. 

The ratio of used car sales to 
those of new cars will fall below two 
to one for the first time in recent 
years, available figures indicate, al- 
though the current figure is about 
two to one. Since the slump be- 
came more pronounced late in the 
summer, used car sales have suf- 
fered sharper drops than new cars. 

For the first ten months of the 
year a total of 18,459 used cars 
have been registered compared with 
10,213 new cars. The new car figure 
is now near enough to the total for 








but the exact date I cannot supply 
you with at the present time. Trust- 
ing this information will be of value 
to you and hoping to have a copy of 
the magazine which carries it.” 


5 


eee 


the same period of last year that 
with moderate stimulation of sales 
expected to follow forthcoming in- 
troduction of new models, beginning 
this month, 1931 will show an in- 
crease over 1930. New car registra- 
tions at present are averaging about 
twenty a day compared with only 
ten a day during the last two 
months of 1930. 

Further encouraging light is 
thrown on the ten months’ total 
when it is considered that Ford is 
off more than a thousand cars, or 
more than the difference in the 
total for the two periods. During 
this time seventeen out of the 
twenty-nine cars active in the local 
market have made gains over 1930 
and several have passed the twelve 
months’ total of 1930. In October 21 
of the active list held even or made 
gains over October of last year. 
Thirteen of the twenty-nine repre- 
sented here gained over September 
of this year although the list last 
month was off 169 cars from Sep- 
tember. 





MARMON MOTOR CAR CO. 
HAS LOSS FOR QUARTER 


Indianapolis, Nov. 10.— Marmon 
Motor Car Company reports for 
quarter ended August 31, 1931, net 
loss of $320,006, after depreciation 
and other charges, comparing with 
net loss of $580,460 in preceding 
quarter and net loss of $670,927 in 
quarter ended August 31, 1930. 

For six months ended August 31, 
1931, net loss totaled $900,466, after 
charges against net loss of $816,647 
in corresponding six months of pre- 
vious fiscal year. 


PROFIT goes up— 


totaled 49,042, as against 57,757 for 
the corresponding month a year ago. 

October sales of General Motors 
cars to dealers in the United States 
totaled 21,305, as against 22,924 for 
the corresponding month a year ago. 

October sales of General Motors 


Motors monthly sales for 1928, 1929, 
1930 and 1931 to date. The figures 
are segregated to show: (1) Sales 
of General Motors cars to consumers 
in the United States, (2) sales of 
General Motors cars to dealers in 
the United States and (3) total sales 







while 























cars to dealers in the United States |of General Motors cars to dealers 
and Canada, together with ship-|in the United States and Canada, 
ments overseas, totaled 25,975, as!plus overseas shipments. 





































oe Lenny) 
SALES TO CONSUMERS IN UNITED STATES 
1931 1930 1929 1928 
so Mineo ace k ae kee 61,566 74,167 73,989 80,582 
ac eeckcensbeneeiaas 68,976 88,742 110,148 107,014 
EE seek beste eeeaed A 101,339 123,781 166,942 155,973 
NT i. .5 nec eee eee eens canes 135,663 142,004 173,201 170,544 
eck cies ccaedabenecanes 122,717 131,817 169,034 186,892 
es cet anpecana ean es 103,303 97,318 154,437 174,085 
se eee ae heed Manes 85,054 80,147 147,079 142,515 
TT css chee chahaeesee ene 69,876 86,426 151,722 151,105 
sg aces a bk hada b ash on 51,740 75,805 124,723 118,113 
ints ann deb Oe hOee eke 49,042 57,757 114,408 109,789 
ER ee ye ee area 41,757 68,893 70,414 
es ans tame as en Es re 57,989 44,216 25,435 
RR ee ree ~~ 1,057,710 1,498,792 1,492,461 
SALES TO DEALERS IN UNITED STATES 

1931 1930 1929 1928 
ne ccc ak ake ek sade hee 76,681 94,458 $5,441 96,845 
CS tac caseeenae saunas 80,373 110,904 141,222 141,642 
TT ns ssc o's chee ve enasaae 98,943 118,081 176,510 168,107 
TT 56 ae bake ce one bed ar 132,629 132,365 176,634 161,720 
Ee a cphsscnceekeceeeege 136,778 136,169 175,873 170,388 
TS on sc aock shes easaaaas 100,270 87,595 163,704 154,912 
a tack ceeds eaenke ne 78,723 70,716 157,111 135,412 
6s oon ec enneb teases 62,667 76,140 147,351 149,781 
EE ent chad eeaeeee tie 47,895 69,901 127,220 136,870 
ee ee ahaet enews 21,305 22,924 98,559 91,428 
se anak bene anne eae4 48,155 39,745 27,672 
es gw sin pe eke es 68,252 36,482 27,779 
sl eile a 1,035,660 1,535,852 1,462,556 


TOTAL SALES TO DEALERS IN UNITED STATES AND CANADA, 
PLUS OVERSEAS SHIPMENTS 






he >, Unit sales of Chevrolet, Pontiac, Oldsmobile, Oakland, Buick, La Salle 
and Cadillac passenger and commercial cars are included in the above 
figures. 







1931 1930 1929 1928 
a te 89,349 106,509 127,580 125,181 
re Se ee tee 96,003 126,196 175,148 169,232 
en ee 119,195 135,930 220,391 197,821 
ae. a a ae 154,252 150,661 227,718 197,597 
Ett a icsdcsaakaassausaeer’ 153,730 147,483 220,277 207,325 
A a 111,668 97,440 200,754 186,160 
ad tae 87,449 79,976 189,428 169,473 
ie an ne eens kabas ene 70,078 85,610 168,185 186,653 
NS ETT EOE 58,122 78,792 146,483 167,460 
as ac oe 25,975 28,253 122,104 120,876 
ata a Geee 57,257 60,977 47,587 
a ST seein kae sats 80,008 40,222 35,441 
te 8 ek ois es 1,174,115 1,899,267 1,810,806 AM E R Cc A’S 


OVERHEAD stays down! 


T. take on a second line—if the careful 
choice of that line falls upon Pierce-Arrow 
—can well turn the balance of a dealer’s 
business to the profit side. 


The following quotation from the letter of 
a dealer who joined Pierce-Arrow to his 
other line leaves an impressive and conclu- 


sive thought :— 


“Our gross sales up 


to the first of the month 


on Pierce-Arrow have been $41,231.25, with 
a gross cost of $30,703.68, giving us a gross 
profit of $10,527.27, which I feel has been 
more or less picked up on the side, as these 
sales were handled with very little additional 


overhead.” 


Dozens of similar 


instances can be cited. 


Frequently Pierce-Arrow quickly develops 


into the real money- 


maker for the house. 


Act now to get your own business on 
a profitable—or more profitable— 
basis. Pierce-Arrow ts operating on 
a real sales system that works. For 
full particulars address Pierce-Arrow 
Motor Car Co., Buffalo, N. Y. 


PIERCE-ARROW 


FINEST MOTOR CAR 
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What Do Engineers Deman 








In Automotive Fuels? 


By JOHN A, C. WARNER 


General Manager 


Society of Automotive Engineers 


The following paper was presented at the opening sessions of the 
American Petroleum Institute meeting in Chicago this week: 


HAT do automotive engineers 
want in the way of fuel?” is 

a question very easily answered. 
They want, and will want, the best 
automobile fuel to fit the require- 
ments. The best fuel to fit the re- 
quirements — past, present and 


future—is a fuel produced in accord | 


with economic considerations; with 


petroleum and automotive 
nologists and executives working 
sympathetically in closest possible 
association. It is impossible to men- 
tion a business situation that re- 
quires more 
between two great industries than 
that in which the petroleum and 
automotive interests are related. 
Both industries are aiming toward 
the same objective, consumer satis- 
faction. Attaining this objective, 
and holding it involve joint respon- 
sibilities that cannot sensibly be 
dodged, split up or separated. Ow- 
ing to the fact that these obliga- 
tions have been shouldered, results 
of far-reaching importance and of 
great economic value have already 
been enjoyed. For the future, how- 
ever, 
and a better understanding between 
technologists and business execu- 
tives will be one of the most essen- 


tial elements of a profitable rela- | 


tionship. 
Troubles and Remedies 
Co-operative efforts of the past | 
ten years have provided remedies 


for a series of troubles. If propriety 
and polite conventions did not for- 
bid, it might be stated that the first 
and most serious trouble was “nose 
thumbing”; a triangular affair in 
which petroleum and automotive 
men exchanged courtesies while 
John Public stood beside his cold 
engine and executed significant ges- 
tures in two directions. 

To quote one of the leaders in the 
co-operative work: 

“When conditions became more 
settled after 1918, complaints con- 
cerning gasoline grew louder. 
There were charges and counter- 
charges, claims and counter-claims 
between the technical men in the 
automotive and petroleum indus- 
tries. Still there was no real in- 
formation, worthy of the name, as 
to how the fuel behaved in the en- 


gine, or what either industry might 
properly expect or demand of the 
other. 


“The earlier conferences developed 
much divergence of opinion be- 
tween the two groups; in fact, con- 
troversy was the order of the day. 
This condition, however, was soon 
changed. Harmony and co-opera- 
tion among the members of the 
Steering committee and the engi- 
neers of the two industries have be- 
come an outstanding feature of the 
project. Better co-operation be- 
tween interests so diverse would be 
hard to find.” 

Our sourest cynic cannot help ad- 
miring the remedy that has come 
from effective, although at times 
detonating, discussion of automotive 
fuel problems. Automotive and 
petroleum men have learned to 
speak the same language; they have 
succeeded reasonably well in under- 
Standing all aspects of their related 
troubles; and they have achieved 
results in matching engine and fuel 
that could not have been obtained 
in any other way. A prominent 
petroleum executive expressed the 
situation when he said: “I don’t 
know a thing about the technical 
aspects of our work, but I do know 
that many of our complaints and 
difficulties have been cleared up 
since the co-operative fuel research 
work was started.” 

Great credit is due the broad- 
minded executives and technologists 
in these two great industries who 
have brought about something 
which was thought unattainable—a 
congenial working relationship 
through \@hich many troubles have 
been settled. 

Facts were lacking at the start of 


tech- 


intimate co-operation | 


even closer contact is required, | 


. 





the co-operative fuel research work, 
How could there be a mutual adap- 
tation of the fuel to the engine and 
the engine to the fuel, to the end 
of national economy and efficiency, 
without an accurate knowledge of 
the facts and factors involved? 
One remedy applied to this basic 
trouble consisted of the establish- 
ment of a number of excellent in- 
dustrial laboratories. Personnel and 
equipment of these research units 
have been devoted to a broad study 
of the relationship of fuel charac- 
teristics to engine performance. 


Economic Trouble 

One of the early troubles came 
from the fact that nobody knew 
what grade of gasoline would af- 
ford the maximum number of car- 
miles of transportation per barrel 
of crude oil used in its production. 
Nobody knew the limiting factors. 

Co-operative fuel research dis- 
closed that, contrary to general be- 
lief, the heaviest fuel that could be 
burned satisfactorily was the most 
economical, This determination 
gave the petroleum industry some- 
thing tangible to use in bringing 
about great economic savings. An 
authority on the subject estimates 
that, 


year. 
Dilution Trouble 

Crank case oil dilution trouble 
came with the use of these heavy 
fules. 

Co-operative fuel research estab- 
lished the causes and conditions 
surrounding dilution phenomena, 
and led the way to remedies by 
changes in engine design. Heat and 
ventilation turned the trick. Dur- 
ing the investigation of the dilution 
trouble and subsequent problems, 
new research devices and methods 
were invented; also fuel distillation 
ranges were explored and signifi- 
cant relationships between distilla- 
tion curves and engine performance 
were established. 

A frosty door knob on the garage 
door was an omen of Starting trou- 
ble. While this trouble existed, 
many a motorst looked backward 
with wistful and longing glances 
toward the good old days of the 
horse and buggy. For the benefit 
of automobile and fuel manufac- 
turers, the congealed customer 
ejaculated frigid pronouncements 
and put the lifeless bus up for the 
winter. 

Something must be done, and 
something was done by our co-op- 
erating agencies. Easy starting re- 
quirements for engine and fuel at 
any temperature were established 
and the results in terms of owner 
Satisfaction spoke for themselves. 
A creditable accomplishment for 
both industries. 

Engines knocked, pounded, ham- 
mered and detonated, when the fuel 
and engine were not _ properly 
matched. Engine designers were 
restricted by fuel characteristics. 
Technologists disagreed as to meth- 
ods of measuring knocks, anc there 
was no accepted standard of com- 
parison. In fact, it may almost be 
said that there were as many meth- 
ods in use as there were laboratories 
using them. 

Anti-knock materials and fuels 
were developed by industrial labora- 
tories to provide great advantages 
to the user and to give greater lat- 
itude to the engine builder. The 
latter can now build greater power 
into an engine of given size and 
weight than ever before. Our co- 
operative fuel research technolo- 
gists devised a practical test engine 
for knock comparisons and estab- 
lished standard method and system 
for knock-rating fuels. Engine and 
method have been widely adopted, 
and practically all gasoline is now 
Specified according to knock rating 
as standardized by the Co-operative 





(Continued on Page 8) 





for several years, these sav- | 
ings accrued to benefit gasoline | 
|users at the rate of $100,000,000 per 


d BUCKEYE OFFERS NEW 


CHIPPING HAMMER' 





The Buckeye Portable Tool Com- 
pany of Dayton, O., is placing on 
the market a new model Hercules 
chipping and riveting hammer. 

The outstanding feature of this 
hammer, according to the manufac- 
turers is the one diameter piston, 
the only moving part. This piston 
is self-controlled, there being no 
valve to affect its movement. The 
piston is both valve and pis- 
ton in one, a design that prevents 
its getting out of time. The 
piston is balanced to eliminate fric- 
tion from the cylinder walls. The 
makers state that the hammer 
throttles down for light blows with- 
out stopping or jumping, with no 
tiring recoil or annoying vibration. 
There are but three major parts: 
handle, cylinder and piston. The 
hammer is put out in eight models, 
designed to meet requirements for 
chipping, caulking, beading, scaling, 
core breaking, drifting and light 
riveting. 


PYRENE ADDS NEW 
PRESSURE TYPE 
EXTINGUISHER 


The Pyrene Manufacturing Com- 
pany has announced a new one- 
gallon pressure type fire ex- 
tinguisher embodying many im- 
provements over earlier models. 
This new model has been designed 
so that the operating valve is at 
the back instead of the front, when 
the extinguisher hangs on a wall. 
This feature was designed purpose- 
ly to remove the operating valve 
from accidental opening and to dis- 
courage tampering. 

The liquid gauge and air pressure 
gauge are located directly in front, 
where they may be clearly seen at 
inspection. A hanger and hook have 
been provided, so that the ex- 
tinguisher can be hung On a wall or 
post where it is readily accessible 
in cases Of emergency. Special 
forms of brackets can be supplied 
to carry extinguishers on boats and 
vehicles. Another new feature is 
the simple and positive method of 
locking the air storage pump piston 
handle to the extinguisher, permit- 
ting the extinguisher to be carried 
by the handle conveniently. 

A feature is the operating valve, 
which functions fully at a half turn 
of the hand wheel. The air cham- 
ber is of generous proportion, to in- 
Sure an excess of air pressure for 
discharging one gallon of Pyrene 
fire extinguishing liquid in a rapid 
and forceful manner under initial 
pressure of 100 pounds. The time of 
complete discharge is fifty-five sec- 
onds, With an effective range of 
stream of thirty to forty feet. 

As Pyrene fire extinguishing liquid 
is a non-conductor of electricity, 
this extinguisher is efficient and 
Safe for electrical fires; it will not 
short circuit. It is also effective on 
fires of gasoline, oils, and other 
flammable liquids. 

Another special feature of this 
Pyrene fire extinguisher is the pro- 
vision made for a carrying strap 
which can be slung over the shoul- 
der and permits the operator to 
move about freely, giving full use 
of both hands to operate the valve 
and direct the stream. 

It can be easily recharged by 
simply pouring in Pyrene fire ex- 
tinguishing liquid until the glass 
Shows the extinguisher to be full. 
Air may be charged by use of the 
hand pump, or with an air service 
line to 100 pounds pressure. 

The extinguisher is adapted for 
use in any climate and may be 
placed outdoors, since it will not 
freeze as low as 48 degrees Fahren- 
heit below zero. It is inspected and 
labeled by the Underwriters’ Labra- 
tories and bears the approval mark 
of the Associated Factory Mutual. 
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Wood 1 in Automobile Bodies 


By WILLIAM L. HOGE, 
Mengel Body Company, Louisville, Ky. 


The following paper was pre- 
sented before the body division of 
the Detroit section of Society of 
Automotive Engineers, Monday 
night. 


HE topic I have been asked to 
cover is “Wood in Automobile 
Bodies.” I realize fully there are 
many controversial points between 
the ardent partisans of wood and 
steel in bodies, and I feel that what- 
ever value there may be in the in- 
formation I am presenting this eve- 
ning will be greater if controversial 
points are either omitted or a fair 
statement of both viewpoints given. 
This I shall endeavor to do. 
Wood is, of course, used in every 
automobile body. It is the relative 
amount of wood and steel that de- 


termines the type. On the one hand 
is the “composite” type, using wood 
for most of the frame members. 
This type at present in most cases 
uses steel for the front corner pil- 
lars. On the other extreme is the 
steel framed or so-called “all steel” 
body in which there are no wood 
frame members, although wood is 
used in the floor, roof, seats and 
trim strips in varying amounts. Be- 
tween these two extremes are what 
might be termed “semi-all-steel 
bodies.” 

Since the earliest days, wood has, 
of course, been the major material 
in horse-drawn vehicles, and it was 
naturally largely used when auto- 
mobile bodies were introduced. 
These earlier bodies had fairly se- 
vere, service on account of poor 
roads and high pressure tires. That 
they served fairly satisfactorily is 
doubtless due to the painstaking 
care and craftsmanship of the early 
body buflders, although their work 
was in no sense a production opera- 
tion. It is a far cry from the slow 
hand work on these early bodies to 
the present mass production meth- 
ods of wood working. 

The automobile had hardly grown 
beyond the horseless carriage age 
before hammered metal panels were 
used for the outside shell, These 
were nailed to a substantial wood 
frame, and, until welding developed, 
they did little to contribute to the 
strength or stiffness of the body. 
Wood was near at hand and cheap. 
Consequently, the early designers not 
only used the most expensive woods 
available, but were lavish in their 
use of them. 

Later better enginering enabled 
smaller sections to be used Satis- 
factorily and also frequently lower- 
priced varieties of wood were em- 
ployed. In many cases this was 
wise economy, although sometimes 
it was ill judged and the wood mem- 
bers were poorly designed or kinds 
of wood used which were unsuited 
for the purpose. 

It is well to remember that during 
the early days of the industry, and, 
in, fact, for some time thereafter, 
there were available close to De- 
troit large stands of the finest kinds 
of body timber. With constantly 
increasing production, however, 
these large stands of Northern tim- 
ber were depleted, and for this and 
other reasons automobile wood- 
working has- gradually’ shifted 
southward, and today most automo- 
bile woodworking is done south of 
the Ohio River. This shift has con- 
clusively proved the fallacy of the 
old idea that wood must be ma- 
chined where it is to be used. Now 
the complete machining of wood 
parts in Southern factories for use 
in Northern, Eastern and even 
Pacific Coast assembly plants is ac- 
cepted practice. 

So much for a very brief back- 
ward glance, touching only a few 
of the high lights in the past use 
of wood in bodies. I would now like 
to go over some of the qualities 
which have made wood such a use- 
ful material to man and particularly 
with reference to its wee in bodies. 

Wood works easily. I presume we 
have all made things of wood be- 
ginning with our first boyish at- 
tempts at a toy, a house or what 
not. The same qualities which we 
found so useful then also stand the 
body designer and manufacturer in 


good stead. The tool cost, such a 
bugbear in many kinds of materials, 
need not bother the worker in wood 
whether in small quantities or in 
mass production, as the cost of fix- 
tures is relatively small. 

Hand in hand with this is the 
fact that with a wood frame the 
steel panels are comparatively 
simple and the tool cost for the 
metal parts of a complete body is 
probably not more than half the 
tool cost for an all-steel job. Hence 
the maker of the composite body does 
not have to risk such a tremendous 
initial outlay for a new model 
which may or may not meet. with 
favorable acceptance. Also changes 
can be made if necessary more 
quickly and at much lower cost. In 
line with this same advantage, a 
composite body may be designed and 
put into production more quickly. In 
these days a rapidly changing de- 
sign and fickle public taste, this fea- 
ture is of tremendous value. 

On a weight basis wood is a strong 
material. Due to this, according to 
the best information I have been 
able to obtain, a well designed com- 
posite body weighs no more than an 
equally strong and equally well de- 
signed steel framed body. 

Wood is cheap and it is plentiful. 
It will undoubtedly continue to be 
so for many years to come even 
without reforestation. However, it 
is a crop and can be grown and 
“harvested” as required. There 
are untold millions of acres of land 
in this country sulted only for 
forests. With the future depletion 
of our present forests and with more 
enlightened tax legislation, refores- 
tation and selective cutting of tim- 
ber will unquestionably be prac- 
ticed to a larger and larger extent. 

There is a wide variety of kinds 
of woods with widely different 
qualities. With a better under- 
Standing of these, the body de- 
signer has a larger field from which 
to select materials for specific pur- 
poses. 

To a marked degree wood is resil- 
ient and absorbs shocks and sounds, 
Examples of this are seen every- 
where—hammer handles, ax handles, 
baseball bats, wood floors, etc. Dur- 
ing recent years the motoring public 
has come to look for quietness in the 
cars they buy. The motor, the fan, 
the muffler, the transmission and 
other units have received careful at- 
tention with regard to the noises 
they produce, and muck has been 
accomplished in quieting them. The 
body must certainly not amplify the 
sounds and vibrations which come to 
it, but must instead shut them out 
or absorb them. Free wheeling, by 
intermittently reducing motor noise, 
has made us more conscious of rum- 
ble and road noise. Therefore, every 
means of quieting and absorbing the 
sounds and vibrations reaching the 
body is at a premium. The resilience 
and absorptive properties which are 
so pronounced in wood should lend 
themselves well toward further de- 
velopment along this line. 

The same quality of resilience is 
probably the reason why wood is not 
subject to fatigue as is the case with 
metals. With proper selection and 
design it is possible to build a wood 
frame which is tough and springy 
and which will stand considerable 
punishment and come back unin- 
jured to its origina] condition. 

Wood is an excellent non-conductor 
of heat and cold, and with further 
developments for passenger comfort 
this quality will add to its useful- 
ness. 

The esthetic appeal of wood is 
also worthy of consideration. It is 
man’s oldest construction material, 
and its use has persisted through the 
centuries since primeval man first 
built his rude houses, tools and 
weapons. In the present body wood 
is no longer visible to any extent, but 
the satisfying “chug” when a wood- 
framed door is slammed reveals its 
presence. 

Many improvements have been 
made in the design, manufacture and 
use of wood for bodies during the 
past few years. You are doubtless 
familiar with most 0 of them. 


(Continued on on Page 8) 
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Some European Sources 
Of Automotive Color 
Inspiration 


By HOWARD KETCHAM 
Director Duco Color Advisory Service, E. I. Du Pont de Nemours & Co. 
Presented at the November meeting of the Detroit Section of Society of 
Automotive Engineers Monday night. 


(Continued from 


N important factor in the con- 

tinued success each season of a 
couturier’s establishment depends in 
large measure on the ability of each 
firm to select colors of fashion ap- 
peal for exclusive style colors. The 
use of the terms fashion and style 
in this connection is interesting. 
It seems that the colors adopted 
by a dress house each season are 


called style colors. These style 
colors do not become fashion unless 


yesterday's issue.) 


at the Paris automobile salon held 
the early part of last month. The 
most striking car displayed at the 
concours, from the point of view of 
colors, was a Delage touring car, 
built by Van den Plas, finished in 
cream and medium red, The en- 
tire car was cream, with an in- 
verted red triangle in the middle of 
each side, 

An especially interesting feature 
of the concours was the large num- 
ber of cars finished with body in 





one color and hood and cow] in 
another, Naturally, this treatment 
served to shorten the appearance of 
these cars considerably. 

Of the custom body shops visited 
in Paris, Saoutchik’s was the most 
interesting from the standpoint of 
color. If it can be helped, no two 
of Saoutchik’s cars are colored 
identically alike. Saoutchik spe- 
cializes in making colors to order 
and in combining them with a rare 
originality, using such daring com- 
binations as purple and _ yellow. 
Many of Saoutchik’s creations are 
designed without moldings, making 
the attractive use of a single color 
overall a simple matter. 

The tapestry works founded by 
the Gobelins in the seventeenth 
century furnish many unique and 
spectacular versions of color. The 
Gobelins developed the art of mak- 
ing brilliant dyes, notably scarlet. 
When Charles Lebrun, decorative 
dictator of France, became installed 
as director of the Gobelin works in 
1662, Gobelin tapestries achieved 
an excellence that has never been 
excelled. Lebrun knew how to get 
the best work out of many different 
painters, each at his specialty, and 
these works were splendidly repro- 
duced by the excellent skill of the 
weavers and rare quality of the 


they are accepted to an unusual de- 
gree by buyers, and widely imitated. 
For example: Patou is sponsoring, 
for this winter, a style based upon 
Persian influence, embodying the 
use of two opal values for colors 
seen constantly in the beautiful silk 
broches of Teheran, Persian Red 
and Persian Green. This style will 
not become the mode unless it ap- 
proaches to a marked degree the 
recent success attained by the in- 
fluence of fashions dating from 
1860 to 1880. 

In order to select style colors as 
adroitly as possible, previous sea- 
son successes are minutely gone 
over and current fashion tendencies 
analyzed. Next, test submissions are 
released to a trial] market and all 
reactions are carefully noted. One 
of the principal dress establish- 
ments elected to revive this year, a 
blue that had been popularized 
years ago by the French artist, Nat- 
tier, known as the Maxfield Parrish 
of France. The sky blue in one of 
Nattier’s paintings was carefully 
duplicated by one of the big dye 
works at Lyons, and a deep, rich 
variation of Nattier’s gray-blue was 
prepared to serve as a secondary 
color or foil. These two style colors 
appeared exclusively in practically 
all of the offerings sponsored by 
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New Stewart 7-Ton Model 








Stewart Offers New 7-Ton 


Trucks Priced at $6,190 


(Continued From Page 1) 


pump furnishes gasoline to carbu- 
retor. 

Large dry plate, multiple disc 
clutch, gear tooth type, automati- 
cally adjustable for wear. Special 


pedal reduction to give light pedal 
pressure. Clutch throwout bearing 
lubricated by Alemite fitting from 


outside of case. 


Transmission has twelve speeds 
forward, with three reverse and 
overdrive. Composed of a standard 
four-speed transmission attached to 
the engine and a three-speed aux- 
iliary transmission mounted amid- 
ship. Both units are heavy-duty 
type, with hardened nickel steel 
gears, large shafts and oversize 
bearings. Both transmissions are 
equipped with standard S. A. E. 
large openings for power take-off. 
The overdrive gear permits slower 
motor speed on long runs, thus sav- 
ing gasoline and oil and reducing 
motor wear. 

The gear ratios are as follows: 
Standard unit power plant trans- 
mission—Low, 6.92:1; second, 3.47:1; 
third, 1.89:1; fourth, 1:1; reverse, 
8.06:1. 


this particular house this spring | Secret dyes available. ; The auxiliary transmission has 

and summer. Tapestry texture is unique in| three speeds—High, 1:1; overdrive, 
At the couturiers’ ball held an- that it can take flat designs, and 15:1; low, 2.62:1. 

nually in January, each dressmak-|‘*hrough the magic of the bobbin/ ‘The drive shaft is Spicer 2%-in. 

ing establishment has an oppor- produce relief effects far stronger | typbular shaft, four-joint type, 


tunity to gauge more accurately the on _— scale than those of brush 


or Gobelin tapestry colors 


ee 


success with which his creations Taide dani; i: alan te 

are likely to meet before the active om i. Gee pe ate connie, tight. On long wheelbases, where 
j asons oto ; ak r ig t joints are 

cmehee. This pre-view is attended |The grays produced in the Gobe-| ou tney ere supported on extra 

by a ' re : lin tapestries are all made by : ae ae ee 

y buyers from all over the world. blending bright colors, and not by large self-aligning bearings, con- 

oe ee a The rich variety of lustrous colors | [0US‘N8S. _ 
creations of his house. The num- Front axle is heavy drop forged 


ber of sales each model and color long famous at the Sevres porcelain 


: manufactory are worthy of note, : : ; 
ulls, as each gown is paraded be- + : hagas. . Tt aw . ‘ sure 
is expert Ae ee factor of | Particularly the limpid quality of _ S ae 7 ee 
reat = ortance in establishing Sevres cobalt blue, called bleu-du- | °A8) # 4 4 ibs “The osad 
awe ca teatete At this year’s ball | T0! Out of tribute to Louis XIV., gag ne wheel hubs. The trea 
« “ . » © . : : Ss 
‘ : ‘lwho kept Sevres going during a|}S /0/ 1M. 
soft, rich reddish brown, estab- ; : > ae 5. 7 eae . 
. a te pont of the | Period of travail at his own ex- Rear axle is See Dene duty, 
most ». 7 Seudind ade menmaiad pense. Other famous Sevres colors | {ull floating | overheac worm 01 
with one this creation oan se include: Rose Pompadour, named goubte eenees. ene houses 3% 6 
the este n for a number of cars| {0 that woman of genius; rose Du- | “* in. steel stamping with re infor ced 
. ~scce ey Og *"| barry (a paler rose than Pompa- | ~~ — = 
finished in Worth brown, embel- Sea 2 2 il] . a anne oo. rr 
lished with wire wheels and striping | OU"?; Jomauille, a pale yellow; the| color is sacrificed to line in the 
; - es Sevres versions of apple green and | jarge . For this reason, we 
in copper bronze ; i large sense. For 1is reason 
The Grand Concours d'Elegance | 8785S sreen, turquoise blue, andthe/find knights with blue faces on 
eae o- sidaaeiihie atl aaket well-known pansy violet. In Sevres green horses. 
ier u . | products the beautiful fundamental In France and England the ma- 
nually in the Bois de Boulogne in} gojors ic Orage y - _ In Franc g 
June, is in reality another version | colors is never hidden or detracted | jority of cars one sees on the street 
_ os ee  * | from by decoration. are either dark blue or maroon. I 


of a couturiers’ ball. This event has | 
become the chief elegance competi- | 
tion held in Paris during the year. 
At this time the newest creations in 
motor car body lines and color 
treatment are driven by their femi- 
nine owners, appropriately attired 
in costume and colors selected to 
harmonize with their respective 
cars, past jury composed of 
prominant personalities of Paris so- 
ciety, and M. A. de Fouquieres, 2} 
recognized arbiter On matters per- 
taining to fashion and smartness. 
Two hundred and sixty cars were 
entered at this year’s concours. | 
About 75 per cent. of the cars were 
of French manufacture, while the 


The northern lancet at the Cath- 
edral at Chartres, representing the 
tree of Jesse, conceded the most 
splendid color decoration the world 
| has ever seen, is a rare study in the 
art of color. The window is a ver- 
itable delirium of colored lights. 
Unfortunately for automotive col- 
oration, no other material can 
compare in beauty of color with 
translucent glass. Even the Ra- 
venna mosaics are dark beside this 
lancet with its harmony of limpid 
blue, deep red, intense green, bright 
yellow and mellow brown. 

An artist in glass must first know 
how to manage blue. Blue is the light 
in windows and light has value only 


] 
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i 
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eye ter yart, of the balance were of|by opposition. A blueless window 
Aiydri ake. Although the ma-| would appear dull. This lancet in- |; 

| oH cars were finished in| dicates that colors should be placed |. 

« black, the® rt that there were four-| with a very delicate observation of | ¢ 


teen cars in ivory and ten in white/the effects they should produce on} ; 
served as an indication of what was|other tones and other tones on| 
to be expected in the way of novelty; them. In glass everything except 


equipped with large metal covered 
joints, which are dustproof and oil 


“ 


|fail to recall having seen a single 
black car during my sojourn in Eng- 


c 
special 
served exclusively 
Majesty 
'I saw this color in process of appli- 
c 
Co. 
applied 


vermilion extended 
ondary color. 


r 
particular value of maroon is speci- 


1” beam type. Ball thrust bearings 


and. The most unusual automobile 
olor observed in England was the 
bright maroon nuance re-| 
for use of His 
King George's motor cars. 
ation on a Daimler at Hooper & 
in London. The maroon was 
all over. A one-quarter 
nch wide stripe of bright English 
underneath the 


ower mold and was the sole sec- | 


Maroon is also the exclusive au- 
omobile color belonging to the 
oyal family of Japan, although no 





ied. The entire maroon hue is re- 
tricted to the use of the Japanese 
mperor and the members of his 
amily. 


(To Be Continued) 


sleeves of nicke] steel alloy 4 
diameter. The axle shafts are 2;, 
in. diameter, nickel chrome alloy 
steel with splined ends. The stand- 
ard gear ratio for worm axle is 10:1. 
Special ratio at extra cost 834:1 and 
11%:1. The standard ratio for 
double reduction axle is 9.9:1. 
Specia] ratio at extra cost 8.9:l1 and 
11.1:1. The rear axle tread is 73% 
in. with standard tires and wheels. 

Extra heavy radius rods are stand- 
ard equipment. 

Front springs are 40 in. 
3 in. wide, 
alloy steel. The spring eyes are 
bushed with phosphorus bronze 
bushings and have 1 in. diameter 
spring pins. 

Rear springs are 56 in. long by 
4 in. wide, fourteen leaves of high 
grade alloy steel in main spring and 
six leaves in the auxiliary spring, 
which is standard equipment. The 
spring eyes are bushed with phos- 
phorous bronze bushings and have 
1'% in. diameter spring pins. 

Steering gear is Ross cam and 
lever type, roller mounted, with low 
ratio for easy steering. Diameter 
steering wheel 20 in. 

Frame is heat treated carbon steel 
having a depth of 9 in. at the 
center section; top and bottom 
flanges 2% in. wide. Thickness of 
steel, 5 in. 

Service brakes are four wheel, 
Westinghouse air operated. Linings 
are of the moulded type to insure 
long life. The 
17% in. x 3 in., 
are 21 inx5 in, The hand brake is 
the external contracting type 
mounted on the rear of the trans- 
mission, 11 in. in diameter and 5 
in. Wide, 

Budd wheels are 
ment. 

Note—Budd wheels are the only 
equipment available for this model. | 

Standard tire equipment is 10.50 x | 
24 balloons, dual rear. 

Gasoline tank has capacity of 
forty gallons, mounted on the frame 


long by 


standard equip- 


directly under the seat and equipped | 


With dash type gasoline gauge. AG- | 
| ditional side mounted gas tanks, 
thirty or fifty gallons capacity, can 
be furnished at extra cost. 
Wheelbases are standard 165 in. 
Special long wheelbase 175, 190, 220} 
and 235 in. at extra cost. 
Equipment—Electric starter and 
generator, electric lights and horn, | 


battery, tool kit, jack, rear tire car- 
rier, spare rim, front bumper, speed- 
ometer, windshield wiper and mir- 
ror on all bodies and cabs, air clean- 
er, thermostat, 
ite grease gun. The 
finish steel instrument board 
equipped with ammeter, oil gauge, | 
starting choke button, lighting and} 
ignition switches, with indirect 
lighting for night anne and dash | 


type of gasoline gauge. Tow hooks 
front and rear. 

Hood, cowl and chassis are paint- 
ed Stewart green or Stewart red, 


fenders finished in baked black | 
enamel. Wheels Stewart red. 

Chassis weight is 10,300 pounds for 
standard wheelbase. 


ABOLISH TROLLEY CARS 


Fitchburg, Mass., Nov. 10.—The | 
Fitchburg & Leominster Street Rail- 
way Company will abolish all its 


in. | 


15 leaves of high grade | 


front brakes are} 
and the rear brakes | 


stop light and Alem- 
natural wood 
is | 


S$ & M LAMP COMPANY 
ANNOUNCES NEW 
FOG LIGHT 





Announcement is made to the 
trade by the S & M Lamp Come 
pany, Los Angeles, of a new Fog- 
Lite, the No. 65. Of bullet type 
design, to harmonize with modern 
style headlights, this new lamp is 
finished in full chromium and con- 
structed of brass throughout. 

According to the manufacturers, 
the No. 65 comes in two models; 
one with amber beam and one with 
silver reflector, the amber beam be- 
ing especially recommended for ex- 
treme fog penetration. 

The unit, packed complete in one 
|carton, is furnished with brackets, 
{cord and dash switch, listing at $6. 


| 


/REV. J. A. NIEUWLAND 
_ NAMED AS DISCOVERER 
| OF SYNTHETIC RUBBER 


10.—-An 
Julius 
S. C., Uni- 





Nov. 
Rev 


South 
Indiana 
| Arthur 


Bend, 
scientist, the 
Nieuwland, C. 
| versity of Notre Dame, is the dis- 
coverer of the essential chemicals 
which have been utilized in develop- 
ing synthetic rubber, the process for 
| which was anounced at a meeting 
|of the American Chemical Society 
|at Akron, O. 

| As a young chemist on the uni- 
versity faculty he worked out the 
|formula in 1906 by passing acety- 
'lene into a solution of copper and 
;}ammonia chlorides. This produced 
a gas. After fourteen years oi work 
|and experimentation he was able to 
| alter the composition to an oil. The 
oil was found to be diviny] acetylene, 
the material from which rubber is 
| synthesized. 

| 


REO REPORTS LOSS 
IN THIRD QUARTER 


Ind., 


Detroit, Nov. 10.—Reo Motor Car 
| Company reports for quarter ended 
| September 30, 1931, net loss of 
| $771,345 after depreciation, etc., 
|}comparing with net loss of $151, 451 
jin preceding quarter and net loss of 
| $956, 488 in third quarter of previ- 


| ous year. 
; Net loss for nine months ended 

|September 30 was $1,343,628 after 
|above charges against net loss of 
| $1,305,885 in first nine months of 


| 1930. 


| pres ent trolley cars and tracks and 
'substitute trolley buses early next 
year. 





CS 





What Do Engineers Demand 
In Automotive Fuels? 


(Continued from Page 6) 

Fuel Research Committee. Through| Discriminating executives realize 
the development and adoption of| that research products are not pur- 
reliable apparatus, method and rat-j| chased like potatoes; they can come 
ing scale, our industries are bene- | only from brain toil, cleverness, 
fited tremendously and large econ-| Skillful study, analysis, and experi- 
omies are made possible. mentation. Time is required; also, 

Present-day fuels, produced by!/proper support, both moral and 
up-to-date methods that are CON-|¢inancial. The research man oper- 
sistent with best economic practices, ates quietly, without blowing a 
have brought with them the cough-|trympet. Sometimes he goes up the 
and-stop trouble known to our tech-/| wrong alley, but we have in the re- 
nical men as “vapor lock.” The car| sults of the co-operative fuel re- 
owner who becomes stalled with this| search one of the finest examples of 
trouble is usually less complimen-| direct attack on difficult problems. 


tary to the manufacturers and fuel|/ with an outcome whose practical 
suppliers than was the frosty door-|value can not easily be over- 
knob victim previously mentioned.| estimated. To visualize several of 


An aviator whose engine coughs and 


stops has even more to say, if op- 
portunity permits. 
Our co-operative fuel research 


men were able to predict this trou- | 


ble, then analyzed the causes and 
suggested practical remedies 


that | 


the more important building stones, 
attention is directed to the contour 
of the co-operative fuel research 
route shown by the chart. 

Wisdom obviously dictates the 
desirability of strengthening the 
present relationships between the pe- 
troleum and automotive industries. 


are rapicly being adopted by the in-| 


||HUDSON OFFICIAL 
SEES CONFIDENCE 


BEING RESTORED 


Detroit, 
public confidence is rapidly 
restored and millions of dollars’ 
worth of buying power released as a 
result of President Hoover's recent 
financial relief program, the Hud- 
son Motor Car Company, through 
Mr. Abbott, announced an extensive 
newspaper advertising campaign in 
important cities throughout the 


country. 
Unique in automotive advertising 


Novy, 
being 


the campaign is appearing in metro- 
politan American cities and will 
consist of full-page advertisements 
for a period of six weeks. 

In making the announcement, 
Mr. Abbott said that the swiftness 
with which the $500,000,000 was be- 
ing subscribed by the various district 


organizations to provide ready cash | 


for banks unable to turn their 
assets into currency quickly, was 
having a stimulating effect on busi- 
ness generally. 


10.—Declaring that 
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(Car Industry t to Look A: After 
Own kmployees This Winter 


(Continued from Page 1) 


have been slightly different, for then 
several of the big companies had 
started production on the new stuff 
in midsummer, and by now would 
have reached a stage where plant 
activities would be slowing perhaps. 
Instead, today’s situation makes it 
look as if, thanks to the automobile 
industry, Detroit’s unemployment 
situation this winter will not be so 
desperate as it might be otherwise. 

Automobile manufacturers here 
are loath to discuss their employ- 
ment policies, declaring they are 
doing everything they can to, first, 
care for the old employees, and, sec- 
ond, to carry as many on the payroll 
as possible. Of course this means 


that for the past six months each 
man on the pay roll has had at 
least thirty-two hours of work each 
week, The average, it is said, has 
been from four to five days a week, 
with a minimum of three and one- 
half. In the half year there never 
have been fewer than 30,000 em- 
ployed, and never more than 36,000, 
a consistent, even pace. 

Another General Motors unit, 
Buick, has announced the definite 
policy of carrying its old employees 
over the snow heaps of the coming 
winter by giving employment pref- 
erence to Flint citizens. Buick feels 
it owes this duty to the community, 
and the introduction of the new line 


a 


ja Slice is better 


Staggered hours, but it is going to 
keep more men working, and half 
than no bread at 


in November, instead of July as 
previously, is going to make the Sa- 
maritism easier. 

In Lansing Oldsmobile splits the 
work as far as possible. Wages are 
less for all, but more have work, it 
might be said. If a workman is on 
the “permanent pay roll” he has 


all. 

Chevrolet is an example of the 
solicitude of the manufacturer for 
his workmen, In the early months 
of winter before the assembly lines 


really get going, Chevrolet is speed- 


dustries affected. 
Other Troubles 

Gum and sulphur troubles are now 
under consideration by the co- 
operative fuel research group. There 
are opportunities for additional con- 
structive work on detonation and 
vapor lock. It is reasonable to ex- 
pect that other troubles will develop 
as our two industries progress. Very 
few worthwhile achievements are 
accomplished without a_ certain 
amount of pain. 


Closer co-operation of the various 
units of these inter-dependent 
agencies will bring more valuable re- 
sults with greater timeliness. Busi- 
ness executives who evaluate the 
past and present co-operative situa- 
tion by visualizing what conditions 
would have been without such co- 
operation must feel inclined to push 
the work forward, and to become 
even more closely associated with 
|their technologists while all hands 
|strive toward a continued and great- 
er consumer Satisfaction. 








Wood i in Automobile Bodies 
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One of great importance has been 
the more scientific design of braces 
and reinforcements, so that the 
joints would be strong enough to 
make use of the inherent strength 
of the wood frame members, During 
every year for a number past, I be- 
lieve improvements have been made 
in the design of these braces for 
strengthening the frame wherever 
unusual strains occur. An interest- 
ing point about such braces is that 
they must not be designed too rigid, 
as inflexible members not in accord 
with the flexibility needed for the 
whole, impose stresses unnecessarily 
great. As an illustration, we know 
that the easiest way to break a piece 
of wood or anything else is to put 
one end of it in a vise. 

Of assistance to designers and 
woodworkers is the constantly ac- 
cumulating fund of data regarding 
the properties and uses of the dif- 
ferent kinds of lumber available in 
profusion in the South. This per- 
mits engineers to apply the differ- 
ent species for various parts and 
avoid the dissatisfaction which has 
occasionally occurred by improper 
selection of Southern woods in 
changing from the more expensive 
Northern species. 

A third great Improvement is the 
general appreciation and acceptance 
of the fact that lumber, after be- 
ing properly kiln dried, may be ma- 
chined to accurate standards and 
remain so for later assembly far 
from the mill where it was fabri- 
cated. This has permitted the de- 
velopment of plants conveniently 
located between the Southern forests 
and the automobdile producing fac- 
tories, so that Southern lumber may 
be completely machined most eco- 
nomically. This has greatly de- 
creased the cost of the finished 
woodwork in automobile bodies. 

A fourth improvement of consid- 
erable importance is the use of 
glued-up lumber for many parts re- 
quiring a thickness of two inches or 
more in the main frame members, 
and for glued-up veneers for the 


various parts requiring thickness 
less than one inch. This results not 
only in economy, but often in 
greater strength as well. I believe 


it would not be extravagant to say 
that the low-cost sills and other 
frame members now being made of 
glued-up oak are probably equal to 
any that the body industry has ever 
used. Considerable progress has 
been made in water resisting glue, 
which is available for any parts re- 


quiring it. 
A fifth improvement, which is 
very useful, is the finger jointing 


equipment, now some years old. 
Designers were quick to make use 
of its advantages to get more con- 
tours in the body as well as to lo- 
cate the joints so that the grain 
would be as straight and the mem- 
bers as strong as possible. With 
this equipment an inexpensive wood 
can be used for a considerable por- 
tion of 1 given part and a piece of 








harder or stronger wood may be in- 
serted at any point where the 
stresses are particularly severe. 

| A sixth improvement of far- 


reaching importance, which is not 
yet fully appreciated or widely used, 
is the treatment of wood body parts 
to prevent decay. Since this re- 


abstract science as well as in or- 
ganic chemistry, our own contribu- 
tion to this improvement has not | 
been as great as in some other! 
ways. We have, however, been 
quick to test the results of the re- 
search Work of others, and now 
have cultures indicating 


decay can be dealt with. This is 
done not by attempting to seal the 
wood against moisture, but by im- 
| pregnating it with a chemical which 
is poisonous to the vegetable growth 


believe the life of the wood mem- 
bers in bodies can be definitely 
lengthened by a treatment which 
costs less than one-half of 1 per 
cent, of the cost of the body. 

Research and development affect- 


wood is proceeding more rapidly 
than ever before, and more im- 
provements can be counted on from 
year to year to give us better bodies 
than we have today. Perhaps they 
will also give us cheaper ones. In 
this time of rapid change it is im- 
possible to foretell with accuracy 
the trend of automobile and body 
construction in the years to come. 
However, to me it seems reasonable 
to conclude that the qualities of 
wood which have justified its use 
for sO many centuries, and which 
qualities are inso many ways ideally 
suited for body work, will continue 
to be of value to the body builder 
of the future. 


JOINS TIRE CONCERN 
Newark, N. J., Nov. 10.—The 
Brooks & Kingsbury Tire Company, 





Kelly-Springfield distributor for 
northern New Jersey, has added J. 
A. MacArthur to its staff. Mr. Mac- 
Arthur was formerly manager of 
the Hartford branch of Brockway 
Motor Trucks. He will have charge 
of truck and bus tire sales. 


quires specialized research work in| 


how suc-| 
cessfully and how economically this 


or fungus Which causes decay, I} 


ing the design and manufacture of | 


ing up production in its parts de- 
partments and storing up supplies 
needed a couple of months later, 
probably 10 per cent. more than 
current needs, This means employ- 
ment for these men for December 
and January, anyway, and it also 
means that in other departments 
there will be lots of work following 
the earlier activities of the parts 
plants, 

But then Chevrolet has a most 
enviable reputation for caring for 
its people. It’s a matter of record 


BAY STATE COMPULSORY 
INSURANCE CODE MAY 


“Restored public confidence is 
rapidly releasing millions of dollars’ 
worth of buying power,” Mr. Abbott 
continued. “Everywhere you hear 
that business generally is on the up- 
We know this to be true in 
our own case. General sales of 
Hudson and Essex cars in the 
United States increased aproximate- 
ly 18 per cent. the last two weeks 
of October. This, company officials 
have advised us, is a definite reflec- 
tion of the buying confidence re- 

turning on the part of the Ameri- 
can people. 

“The purpose of our enormous | 
advertising campaign in the news- 
papers at this particular time is to 
get our share of this increased busi- 
ness by acquainting the automobile 

buying public with vital facts about | 
Hudson and Essex cars. Newspapers | 
were selected because they are the 
fastest medium available to acquaint 
the public with the rapidly changing 
conditions for the better. Once this 
confidence is restored automobiles 
as well.as other merchandise will be 
bought more freely. In the automo- 
bile industry, for instance, more cars 
were ‘junked’ this year than have 
been sold. Consequently, the re- 
placement market will be an ad- 
vantageous one once the man on 
| the street realizes that conditions 
| ome improving and that conservative 
| buying of necessities will improve 
| business conditions generally.” 


RIM PRODUCTION 


grade. 


Boston, Mass., Nov. 10.—The de- 
ductible bill revived by the Senate 
was definitely killed by that group 
on a roll call vote of 6 to 30. The 
senators also defeated the measure 
providing for a state insurance rat- 
ing and contro! board, on a roll .call 
vote of 18 to 19, and voted “no” on 
the so-called notice bill, another 
proposed amendment to the compul- 
sory automobile insurance law. 

A bill requiring the insurance 
commissioner to take iato consider- 
ation traffic congestion when fixing 
rates was passed, and the guest bill, 
so-called, was given a third reading. 
An unsuccessful attempt to revive a 
bill providing for a flat rate with 
a demerit system comprised the 
other development in the upper 





at this particular time of the year, 





branch. 
DURING OCTOBER wi’ Gata ee ee 


in the compulsory automobile in- 
surance law was seen in the action 
; ; ., |of Mayor Curley, who sent personal 
Cleveland, Nov. month dropped |of the Le to a number of members 
rim production Jast month dropped |of the Legislature, urging them to 
to a new low level, according to the | oppose the deductible bill sponsored 
monthly statement of inspections|by Gov. Ely. 
and approvals issued today by the| The prospect of any material | 
Tire and Rim Association, Inc., of|change in the present law grows 
Cleveland. dimmer almost daily, and the spe- 
October output, according to the|cial session called to provide relief 
association’s report, amounted to} from an increase in rates may ad- 
281,749 units, compared with 863,579| Journ with nothing practicable ac- 
in the corresponding month last |Complished. 
year and 1,647,350 in October, 1929. 


Not since the manufacture of au BUICK’S NEW PRICES 
tomobiles was popularly described as} FROM $935 TO $2,055 ' 


an infant industry has rim output | 
Detroit, Nov. 10.—Prices of the 


been anywhere near last month’s| 
meager proportions, The last pre-| 
vious low was for September of this |"€W Buick models for 1932 will range 
year, but even that record of 504, 879 | from $935 to $2,055 f. 0. b. Flint, 
units was 70 per cent. greater than | Mich., compared with previous prices 
the October figure. of $1,025 to $2,035. There are four 
The official October rim statistics | Ts in the new line. Formal offer- 
apparently indicate that manufac- | "8S will be made November 14. 
turers do not expect to get into real rhe four series Comprise twenty- 
production on their new models until = models. The new Buick feature, 
later in the year, inasmuch as rim| peyiAfd, contol” combines three 
Sean bpp gaa cluding automatic clutch, free wheel- 


Proportionate activity is ae and new silent-second syncro- 


| UNDER SEPTEMBER 








j ; mesh transmission. The automatic 
greater in the motor truck manufac- | ciytch permits shifting without using 
turing branch of the industry than 


: 4 clutch pedal. 
in passenger car manufacture, the Buick will conduct a $50,000 prize 
October rim statistics reveal, as 33 : 


contest in connection with the forth- 
per cent. of total rim output com- 


; , coming presentation of its new 
prised 20-inch truck rims, compared| models. The contest is to begin the 
with 28 per cent. in the previous 


M day the new cars appear, which is 
month and 24.6 per cent. in October,| next Saturday, and continue until 
1929. December 14. 

Last August nearly 70 per cent. of — 
total rim output was made up of| CLASSIFIED ADVERTISEMENTS 
drop center rims for wire-wheel| IN THE AUTOMOTIVE DAILY 
equipped passenger cars. NEWS BRING RESULTS 


STAY AS NEW BILLS DIE) 


maneuvering on suggested changes | 


the preference over outsiders. He 
may be laid off, but he is the first 
called back. As to the value of this 
“permanent pay roll,” it may be 
cited that there are 380 more names 
on it now than there was a year 
ago. There have been no wage re- 
ductions at Oldsmobile in three 
years, and the way it looks now the 
plant will be providing work from 
December to April, anyway. 

Hudson is operating under its 
long-established policy of stagger- 
ing the work and giving preference 
to seniority. 


HERCULES MOTOR 9 MOS. 
EARNINGS $273,183 


| 


Cleveland, Nov. 10.—Hercules Mo- 
| tors Corporation reports for nine 

months ended September 30, 1931, 
|net profit of $273,183 after charges, 
depreciation and Federal taxes, 
equivalent to 87 cents a share, on 
311,600 shares of no-par capital 
stock. This compares with $543,000, 
or $1.74 a share, on 312,500 shares 
in first nine months of 1930. 

For quarter ended September 30, 
1931, net profit was $39,811 after 
charges and taxes, equal to 13 cents 
a share, comparing with $112,191, or 
36 cents a share, ih preceding quar- 
ter and $177, equal to less than 1 
cent a share, in third quarter of 
previous year. Hercules has declared 
a regular quarterly dividend of 20 
cents, payable January 1 to stock of 
record September 18. 


| BRIGGS EARNED $1,076,732 
| FOR FIRST NINE MONTHS 


10.—The Briggs Man- 
ufacturing Company reports for 
quarter ended September 30, 1931, 
net profit of $524,643 after deprecia- 
tion, Federal taxes, etc., equivalent 
to 26 cents a share on 2,003,225 no- 
par shares of stock. This compares 
with $508,357, or 25 cents a share, in 
preceding quarter, and $1,001,723, or 
50 cents a share, in third quarter of 
| previous year. 

| For nine months ended Septem- 
ber 30, 1931, net profit was $1,076,- 
732 after charges and taxes, equal 
to 54 cents a share, comparing with 
$4,533,526, or $2.26 a share, in first 
nine months of 1930. 


| LIBBEY-OWENS-F ORD 
TO ADD EMPLOYEES 


Toledo, Nov. 10—The Libbey- 
Owens-Ford Glass Company is add- 
ing workers, and increased orders 
expected from automobile makers 
for safety and plate glass will cause 
many more employees to be recalled 
within the next month. 


PLANS NEW BUS LINES 
Bayonne, N. J., Nov. 10.—Public 
| Service Co- ordinated Transport is 
planning bus lines across the new 
Bayonne bridge, and it is under- 
stood that several routes will be es- 
tablished before the opening of the 
bride on November 15. Public Serve 
ice runs several lines across the 
|new George Washington Bridge 
from Fort Lee to Washington 
Heights, Manhattan, and they have 
been well patronized, 


| Detroit, Nov. 
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